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[bookmark: _Toc464649696][bookmark: _Toc465939909]Chapter I: Introduction & Methodology
a. [bookmark: _Toc465939910]Introduction 
This report presents the results from the 2016 NASA Land Atmosphere Near real-time Capability for EOS (LANCE) customer satisfaction survey. This survey was conducted with LANCE customers to measure satisfaction using the methodology of the American Customer Satisfaction Index (ACSI). The results presented in this report serve as a decision tool for use in conjunction with other customer and management information available to NASA personnel. 
b. [bookmark: _Toc465939911]Analysis Methodology
The analytical methodology used to evaluate the survey results is consistent with that used in the American Customer Satisfaction Index (ACSI). The ACSI (www.theACSI.org), established in 1994, is a uniform, cross-industry measure of satisfaction with goods and services available to U.S. consumers, including both the private and public sectors. 
CFI Group, a management-consulting firm that specializes in the application of the ACSI methodology to individual organizations, uses the ACSI methodology to identify the causes of customer satisfaction and relate satisfaction to organizational performance measures such as the rate of customer complaints and customer confidence in the integrity of data. The methodology measures quality, satisfaction, and performance, and links them within a structural equation model using a Partial Least Squares methodology. By using this system, CFI Group’s analysis overcomes customers’ inherent difficulty to precisely report the relative effects of the many factors influencing their satisfaction. Using CFI Group’s results, organizations can identify those factors that will most improve customer satisfaction and other measures of organizational performance.
The heart of the CFI Group methodology is the Customer Satisfaction Model located on the next page. The model flows from left to right in a chain of cause-and-effect. On the far left side are Quality Components representing general areas of performance that drive Customer Satisfaction. The Customer Satisfaction Index (CSI) is measured separately by three questions - overall satisfaction, satisfaction compared to expectations, and satisfaction compared to an “ideal.” The CSI is a leading indicator of the organizational Future Behaviors, which include the likelihood of respondents to recommend NASA Land Atmosphere Near real-time Capability for EOS (LANCE) to a colleague and/or to use the services provided in the future. 
The results presented in this report precisely quantify both current levels of performance on all the model elements, and the predicted impacts of quality and satisfaction improvements on Future Behaviors. As NASA improves its performance on the Quality Components, the CSI will increase, resulting in improved outcomes. The analysis helps to pinpoint the areas of greatest leverage to drive these desirable outcomes.


Customer Satisfaction Model
Figure 1 depicts the 2016 Customer Satisfaction model for NASA LANCE. The Customer Satisfaction Index (CSI) is 77, which is on par with 2014 performance. The Likelihood to Recommend LANCE is 86, and the Likelihood to Use the Services Provided by LANCE in the future is 88. All drivers score well, with two of the five drivers scoring at 80 or above. As we have seen in prior years, performance is strong across the board. 
Figure 1 – Customer Satisfaction Model 
[image: ]

c. [bookmark: _Toc465939912]Customer Segment 
This report is about customer perceptions of the NASA Land Atmosphere Near real-time Capability for EOS (LANCE). This customer segment includes individuals who have accessed LANCE data and/or products.
d. [bookmark: _Toc465939913]Customer Sample
NASA LANCE provided a list of email addresses for people who have used NASA LANCE data and/or imagery. After cleaning the sample list, CFI Group sent out 15,757 email invitations. The invitation asked customers to participate in the online survey, which was available September 13th through October 17th, 2016. Each email invitation included an explanation of the survey and a unique link that the customer could use to access the survey via the web. CFI Group also sent three reminder emails during the duration of the survey, the first on September 20th, the second on September 27th and the third on October 4th. Of the 15,757 invitations sent, 1,575 emails bounced as invalid and 1,113 individuals completed the survey resulting in a response rate of 7.1%.
e. [bookmark: _Toc465939914]Questionnaire
The questionnaire used is shown in Appendix A. It was designed to be agency-specific in terms of the introduction to the questionnaire and question areas about activities and outcomes. It does, however, follow a format common to all the federal agency questionnaires that use the ACSI cause-and-effect model. Every effort was made to ensure that the introduction and questions were as clear as possible for the respondents.
The survey was designed to allow users to skip over the questions not related to their experience with LANCE. As in 2014, users were asked to select among the below five service areas which they use. They then were prompted to select one service area to rate.
1. Data download 
2. FIRMS (Fire Information for Resource Management System)
3. Rapid Response image subsets, gallery or swath images
4. Worldview
5. GIBS (Global Imagery Browse Services) e.g., Web Map Tile Services (WMTS), KML (Keyhole Markup Language)


f. [bookmark: _Toc465939915]Customer Responses
Component and Attribute score detail is shown in the Attribute Score Table on page 19 of this report and all closed-ended responses are shown starting on page 11.  The distribution of customer responses to the scaled questions is shown as frequencies in Appendix B. 
Customer responses to open-ended questions in the survey are provided in Appendix C of this report.
g. [bookmark: _Toc465939916]Benchmarking
Scores and commentary for the ACSI results are available at www.theacsi.org. The most recent scores available were used in this report for benchmarking. Figure 2, shown below, includes various ACSI benchmark scores, and includes both public and private sectors. NASA LANCE scores three points above the ACSI average (74), and thirteen points above the Federal Government average (64). NASA LANCE also rates above the Internet News and Information benchmark (76), which includes organizations providing information electronically. A complete listing of these organizations can be found at www.theacsi.org. 
Figure 2 – Benchmarking
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[bookmark: _Toc465939917]Chapter II: Results
a. [bookmark: _Toc465939918]Model Indices
The government agency ACSI model is a variation of the model used to measure private sector companies. Both were developed at the National Quality Research Center of the University of Michigan Business School. Whereas the model for private sector, profit-making companies measures Customer Loyalty as the principal outcome of satisfaction (measured by questions on repurchase intention and price tolerance), each government agency defines the outcomes most important to it for the customer segment measured. Each agency also identifies the principal activities that interface with its customers. The model provides predictions of the impact of these activities on customer satisfaction.
b. [bookmark: _Toc464649705][bookmark: _Toc465939919]Customer Satisfaction Index (CSI)
The ACSI is a weighted average of three questions in the questionnaire in Appendix A. The questions are asked on a 1-10 scale and converted to a 0-100 scale for reporting purposes. The three questions measure: Overall satisfaction; Satisfaction compared to prior expectations; and Satisfaction compared to “ideal” performance. The model assigns the weights to each question in a way that maximizes the ability of the index to predict changes in agency outcomes (to the right of the model in Figure 1 on page 5). 
The 2016 Customer Satisfaction Index (CSI) for NASA LANCE is 77 on a 0-100 scale. Though unchanged vs. 2014, at 77, the LANCE CSI is thirteen points above the Federal Government Average of 64.  
c. [bookmark: _Toc465939920]Using the Model
NASA LANCE can use the scores (in gray) and impacts (in orange and green) from the model shown in Figure 1 to target the areas for improvement that will have the greatest leverage on Customer Satisfaction and desired outcomes. 
A component score is a weighted average of the questions comprising that component. 
Impacts represent the leverage each of the components has upon Satisfaction, and the leverage Satisfaction has, in turn, upon likelihood to recommend and likelihood to use in the future. Mathematically, it is the effect on the subsequent component if the initial driver (component) were to be improved by five points. For example, if the score of Search and Download Visualization increased by five points (from 79 to 84), Customer Satisfaction would increase by 2.2 points, from 77 to 79.2. The outcomes of Customer Satisfaction such as Recommend and Future Use are also affected in this same manner when scores increase for Customer Satisfaction. Therefore, if Customer Satisfaction were to increase by five points, ‘Recommend’ would increase from 86 to 89.8 based on this Future Behavior’s impact of 3.8.


If the driver increases by fewer than five points, the resulting change in the subsequent component would be the corresponding fraction of the original impact. 
As with scores, impacts are relative to one another. A low impact does not mean a component is unimportant. Rather, it means that a five-point change in that one component is unlikely to result in much improvement in Satisfaction at this time. Therefore, components with higher impacts are generally recommended for improvement first, especially when their scores are relatively lower.
d. [bookmark: _Toc465939921]Drivers of Customer Satisfaction
As shown in Figure 1, Search & Download Visualization has the highest impact on CSI at 2.2 followed by Usage – Use if LANCE NRT Products at 1.8. All other variables have impact values over 1.0, which indicates each is generally regarded as having a high impact on satisfaction. 
Search and Download Visualization is a top priority for improvement with an overall score of 79 and a very high impact on CSI of 2.2. Respondents are most critical of the Timeliness of image availability, which scores lowest at 78, despite a three-point improvement since 2014. Considering the high degree of leverage Search and Download Visualization has on CSI, improvement efforts should focus here first.
Customer Support remains the highest-rated area of measurement, with a strong score of 83. Customer Support is considered a strength among respondents, with a strong impact on CSI of 1.7. Despite declining two points since 2014, the drop in score is not statistically significant. Respondents find Customer Support to be particularly Professional (85) and maintain a strong Technical knowledge (86). In this year’s study, 17% of respondents requested support staff assistance, down from 22% in 2014. Of the 17% of customers requesting support, 91% received the help needed on their first request, up from 90% in 2014.
Usage – Use of LANCE NRT Products falls significantly in 2016, down two points since 2014. Despite this score decline, the Use of LANCE NRT Products is the second-highest scoring driver (80) and is also considered a strength among respondents. Both the Ease of Using the products and the Degree to which the product(s) helped you accomplish your intended goals decline significantly since 2014, though scores still remain relatively high. With an impact of 1.8, Usage – Use of LANCE NRT Products has a high degree of leverage on CSI.
Data and Imagery Delivery Format and Method scores have declined significantly in 2016; ratings for both the Convenience of delivery and the Timeliness of delivery have fallen three points since 2014. At 79, Data and Imagery Delivery Format and Method is one of the lower-scoring drivers. With a strong impact on CSI of 1.4, improvements to this area would help to boost overall CSI.  
The Search & Download Data driver holds steady in 2016, at 78, and receives the lowest score of all drivers. Though respondents do not report any changes in the Ease of finding data at 77, they report declining experiences around the Ease of downloading data, which has dropped a significant three points since 2014. This aspect of the customer experience has a strong impact on CSI, of 1.1.

e. [bookmark: _Toc465939922]Outcomes of Customer Satisfaction

The two Future Behaviors measured by NASA LANCE are Likelihood to use the services provided by LANCE in the future (Future Use) and Likelihood to recommend the LANCE to a colleague (Recommend). Each Future Behavior is measured with a single question. 
Likelihood to Recommend:
The Likelihood to Recommend is very strong at 86, despite declining one point since 2014. 
Likelihood to Use Services in the Future:
Respondents indicate a very strong likelihood to use LANCE services again based on the score of 88. At 88, the Likelihood to use services again is down only one point since 2014. 
f. [bookmark: _Toc465939923]
Other Questions
Several questions in the survey were used to collect customer background information. Many customers commented when asked to provide feedback about what NASA LANCE could improve upon in order to better meet customer needs, and these verbatim responses can be found in Appendix C of this report. Table 1 shows the percentages for all of the non-modeled responses.
Data Download and FIRMS remain the services most often used, with most users (86%) being outside the United States. Note that CSI for US locations (78) is higher than CSI among all other locations (76). “Service surveyed” shows the service area selection each respondent made to rate the accompanying service area. FIRMS (46%) and Data download (38%) remain the most rated service areas with Global Imagery Browse Services (GIBS) being the least rated at 3%. The accompanying CSI for those individuals who selected to rate each service area is in the far right column in the table displayed below. Those who rated FIRMS report a CSI of 76 and those who rated Data download report a CSI of 77. While Worldview has the highest CSI score at 78, it only accounts for 7% or 76 respondents. Therefore, the overall LANCE CSI score of 77 is most influenced by those who rated the FIRMS and Data download service areas.
Table 1 – Aggregate Non-Modeled Responses 2016
	
	November 2014
	October 2016

	LANCE NRT services used ~~
	%
	N
	CSI
	%
	N
	CSI

	LANCE NRT services used ~
	%
	N
	CSI
	%
	N
	CSI

	Data download
	58%
	429
	79
	65%
	729
	77

	FIRMS
	51%
	377
	76
	68%
	756
	76

	Rapid Response image subsets
	40%
	298
	78
	25%
	276
	77

	Worldview
	29%
	218
	79
	25%
	281
	77

	Global Imagery Browse Services
	19%
	137
	77
	19%
	213
	75

	Number of Respondents
	740
	740
	740
	1,113
	1,113
	1,113

	Service surveyed
	%
	N
	CSI
	%
	N
	CSI

	Data download
	34%
	250
	78
	38%
	424
	77

	FIRMS
	36%
	263
	76
	46%
	517
	76

	Rapid Response image subsets
	17%
	128
	78
	5%
	58
	77

	Worldview
	10%
	73
	80
	7%
	76
	78

	Global Imagery Browse Services
	4%
	26
	79
	3%
	38
	73

	Number of Respondents
	740
	740
	740
	1,113
	1,113
	1,113

	Location - Grouped
	%
	N
	CSI
	%
	N
	CSI

	United States
	22%
	162
	80
	14%
	158
	78

	All other locations
	78%
	578
	77
	86%
	955
	76

	Number of Respondents
	740
	740
	740
	1,113
	1,113
	1,113


~Multiple responses allowed


Fire detection remains the most mentioned area for NRT products while LANCE websites is the method most often used for search.
Table 1 – Aggregate Non-Modeled Responses – continued
	
	November 2014
	October 2016

	Area that needs NRT products ~~
	%
	N
	CSI
	%
	N
	CSI

	Area that needs NRT products ~
	%
	N
	CSI
	%
	N
	CSI

	Agriculture
	27%
	200
	76
	28%
	309
	76

	Air quality
	26%
	193
	79
	22%
	245
	77

	Ash plumes
	14%
	101
	81
	8%
	94
	77

	Drought
	21%
	158
	80
	15%
	167
	77

	Dust storms
	14%
	106
	81
	8%
	91
	79

	Fires
	60%
	444
	77
	73%
	817
	76

	Floods
	25%
	187
	80
	17%
	189
	75

	Severe storms
	24%
	175
	79
	11%
	127
	77

	Snow cover / sea ice
	17%
	129
	80
	9%
	98
	78

	Smoke plumes
	24%
	181
	79
	17%
	187
	76

	Vegetation
	40%
	295
	77
	40%
	450
	78

	Volcanoes
	13%
	96
	78
	8%
	84
	77

	Weather
	39%
	291
	79
	24%
	269
	76

	Other - Area need NRT products
	13%
	99
	76
	10%
	113
	76

	Number of Respondents
	740
	740
	740
	1,113
	1,113
	1,113

	Best describes interest
	%
	N
	CSI
	%
	N
	CSI

	Answering science questions including modeling/forecasting
	25%
	185
	79
	19%
	210
	78

	Conservation/natural resource management
	31%
	230
	75
	39%
	429
	77

	Humanitarian/managing hazards or disasters
	13%
	95
	79
	12%
	135
	73

	Media - press/news/blogs/social media
	4%
	27
	78
	1%
	16
	76

	Monitoring air quality
	7%
	55
	79
	7%
	81
	78

	Preview for data/science products selection
	6%
	48
	77
	4%
	39
	77

	Personal/educational
	0%
	0
	--
	13%
	147
	78

	Other
	14%
	100
	76
	5%
	56
	75

	Number of Respondents
	740
	740
	740
	1,113
	1,113
	1,113

	NRT products useful timeframe
	%
	N
	CSI
	%
	N
	CSI

	Less than 3 hours
	48%
	357
	77
	49%
	542
	75

	Less than 6 hours
	18%
	134
	77
	12%
	134
	77

	Less than 12 hours
	10%
	72
	78
	10%
	113
	77

	Less than 24 hours
	24%
	177
	79
	29%
	324
	79

	Number of Respondents
	740
	740
	740
	1,113
	1,113
	1,113

	Method used to search for products or services ~
	%
	N
	CSI
	%
	N
	CSI

	LANCE websites
	67%
	496
	78
	48%
	535
	77

	Reverb
	10%
	76
	78
	10%
	113
	80

	Global Change Master Directory
	6%
	45
	77
	5%
	60
	75

	Internet search
	50%
	368
	76
	45%
	504
	75

	Worldview
	0%
	0
	--
	24%
	269
	77

	Earthdata Search Client
	0%
	0
	--
	28%
	316
	77

	Other
	5%
	35
	79
	5%
	59
	78

	Number of Respondents
	740
	740
	740
	1,113
	1,113
	1,113

	Find information needed
	%
	N
	CSI
	%
	N
	CSI

	Found information needed
	91%
	675
	79
	92%
	1,019
	78

	Did not find necessary information
	9%
	65
	61
	8%
	94
	65

	Number of Respondents
	740
	740
	740
	1,113
	1,113
	1,113


~Multiple responses allowed


Only 17% requested assistance from support staff in 2016. Most (91%) received the help needed on the first request. Availability of data has improved, as 37% report never experiencing data unavailability, which is up from 35% in 2014.
Table 1 – Aggregate Non-Modeled Responses – continued
	
	November 2014
	October 2016

	Use for NRT data and imagery
	%
	N
	CSI
	%
	N
	CSI

	Use for NRT data and imagery
	%
	N
	CSI
	%
	N
	CSI

	Within your project
	78%
	404
	79
	81%
	628
	78

	For redistribution
	4%
	22
	85
	4%
	30
	75

	Customization, then distribution
	18%
	91
	77
	15%
	115
	75

	Number of Respondents
	517
	517
	517
	773
	773
	773

	Aware NRT is different from NASAs Standard Science Quality products
	%
	N
	CSI
	%
	N
	CSI

	Aware NRT differs from NASA Standard Science Quality products
	53%
	390
	80
	51%
	244
	77

	Not aware that NRT differs from NASA Standard Science Quality products
	47%
	350
	74
	49%
	239
	72

	Number of Respondents
	740
	740
	740
	483
	483
	483

	Informed when data not available
	%
	N
	CSI
	%
	N
	CSI

	Informed when data not available
	39%
	292
	80
	39%
	436
	79

	Not informed
	25%
	188
	71
	24%
	262
	71

	Never experienced an unavailability
	35%
	260
	79
	37%
	415
	77

	Number of Respondents
	740
	740
	740
	1,113
	1,113
	1,113

	User support staff assistance
	%
	N
	CSI
	%
	N
	CSI

	Used support staff
	22%
	166
	80
	17%
	187
	79

	Not used support staff
	78%
	574
	77
	83%
	926
	76

	Number of Respondents
	740
	740
	740
	1,113
	1,113
	1,113

	Help needed on first request
	%
	N
	CSI
	%
	N
	CSI

	Received help needed on first request
	90%
	149
	81
	91%
	171
	79

	Did not receive help needed on first request
	10%
	17
	73
	9%
	16
	74

	Number of Respondents
	166
	166
	166
	187
	187
	187





Nearly half of respondents (49%) indicate infrequent data downloads, at a few times per year.  
Table 2 – Non-modeled Responses – Data Service Area
	
	October 2016

	Frequency download LANCE near real-time data
	%
	N
	CSI

	Frequency download LANCE near real-time data
	%
	N
	CSI

	Daily
	17%
	73
	78

	Weekly
	13%
	57
	78

	Monthly
	21%
	87
	76

	A few times a year
	49%
	207
	77

	Number of Respondents
	424
	424
	424

	Able to download data in the format you prefer
	%
	N
	CSI

	Able to download in preferred format
	90%
	383
	78

	Not able
	10%
	41
	71

	Number of Respondents
	424
	424
	424

	Preferred method for downloading data - Data
	%
	N
	CSI

	FTP
	34%
	144
	79

	HTTPS
	62%
	263
	77

	Other
	4%
	17
	68

	Number of Respondents
	424
	424
	424




Most (69%) use the email alerts in FIRMS and 68% of users browse or receive data at least weekly.
Table 3 – Non-modeled Responses – FIRMS Service Area
	
	October 2016

	FIRMS services do you use ~~
	%
	N
	CSI

	FIRMS services do you use ~
	%
	N
	CSI

	Email alerts
	69%
	356
	75

	Web Fire Mapper
	45%
	234
	77

	SHP, KML, text file download
	56%
	290
	79

	Archive Download tool
	35%
	183
	80

	10 day fire maps
	0%
	0
	--

	Web Services
	14%
	70
	78

	Number of Respondents
	517
	517
	517

	Frequency browse-download or receive data from  FIRMS
	%
	N
	CSI

	Daily
	54%
	278
	76

	Weekly
	14%
	73
	73

	Monthly
	7%
	36
	83

	A few times a year
	25%
	130
	78

	Number of Respondents
	517
	517
	517

	Use FIRMS to browse only
	%
	N
	CSI

	FIRMS to browse only
	54%
	277
	75

	FIRMS not only to browse
	46%
	240
	78

	Number of Respondents
	517
	517
	517

	Able to download FIRMS data in the format you prefer
	%
	N
	CSI

	Able to download in preferred format
	90%
	217
	79

	Not able
	10%
	23
	66

	Number of Respondents
	240
	240
	240

	Preferred method for downloading data - FIRMS
	%
	N
	CSI

	FTP
	12%
	28
	75

	HTTPS
	34%
	82
	79

	Email alerts
	30%
	73
	76

	Web services
	5%
	13
	79

	Archive Download Tool
	18%
	43
	82

	Other
	0%
	1
	63

	Number of Respondents
	240
	240
	240


~Multiple responses allowed


Seventy-four percent browse or receive data at least once a week. More than half (56%) have tried Worldview and 72% would consider switching.
Table 4 – Non-Modeled Responses – Rapid Response Service Area
	
	October 2016

	Frequency browse or download LANCE near real-time imagery in Rapid Response
	%
	N
	CSI

	Frequency browse or download LANCE near real-time imagery in Rapid Response
	%
	N
	CSI

	Daily
	45%
	26
	80

	Weekly
	29%
	17
	73

	Monthly
	10%
	6
	86

	A few times a year
	16%
	9
	69

	Number of Respondents
	58
	58
	58

	Use Rapid Response to download imagery
	%
	N
	CSI

	Use Rapid Response
	90%
	52
	79

	Do not use Rapid Response
	10%
	6
	58

	Number of Respondents
	58
	58
	58

	Able to download imagery in the format you prefer
	%
	N
	CSI

	Able to download in preferred format
	92%
	48
	81

	Not able
	8%
	4
	53

	Number of Respondents
	52
	52
	52

	Tried viewing-downloading imagery from Worldview
	%
	N
	CSI

	Tried in Worldview
	56%
	29
	79

	Did not try in Worldview
	44%
	23
	78

	Number of Respondents
	52
	52
	52

	Consider switching from Rapid Response to Worldview
	%
	N
	CSI

	Would consider switching
	72%
	21
	78

	Would not consider switching
	28%
	8
	82

	Not sure, please send me more information
	0%
	0
	--

	Number of Respondents
	29
	29
	29





The Worldview Track was accessed at least once a week by 50% of respondents who reported using Worldview.
Table 5 – Non-Modeled Responses – Worldview Service Area
	
	October 2016

	Frequency browse or download LANCE near real-time imagery using Worldview
	%
	N
	CSI

	Frequency browse or download LANCE near real-time imagery using Worldview
	%
	N
	CSI

	Daily
	30%
	23
	80

	Weekly
	20%
	15
	84

	Monthly
	25%
	19
	74

	A few times a year
	25%
	19
	76

	Number of Respondents
	76
	76
	76

	Use Worldview to download imagery or the underlying data granules
	%
	N
	CSI

	Use Worldview
	75%
	57
	80

	Do not use Worldview
	25%
	19
	74

	Number of Respondents
	76
	76
	76

	Able to download imagery-data in the format you prefer
	%
	N
	CSI

	Able to download in preferred format
	88%
	50
	81

	Not able
	12%
	7
	69

	Number of Respondents
	57
	57
	57





GIBS is accessed at least once a week by 58% of the respondents and is most often accessed via Google.

Table 6 – Non-Modeled Responses – GIBS Service Area
	
	October 2016

	Frequency access GIBS imagery services
	%
	N
	CSI

	Frequency access GIBS imagery services
	%
	N
	CSI

	Daily
	42%
	16
	69

	Weekly
	16%
	6
	74

	Monthly
	18%
	7
	80

	A few times a year
	24%
	9
	72

	Number of Respondents
	38
	38
	38

	How you access GIBS imagery services ~
	%
	N
	CSI

	Adobe Flash/Flex
	0%
	0
	--

	Bing Maps
	26%
	10
	75

	ESRI ArcGIS Online
	18%
	7
	66

	ESRI ArcGIS/ArcMap desktop
	50%
	19
	73

	ESRI iOS
	5%
	2
	83

	GDAL
	21%
	8
	81

	Google Earth
	79%
	30
	72

	Google Maps
	37%
	14
	70

	Intergraph Geospatial Portal
	13%
	5
	78

	Leaflet
	13%
	5
	79

	NASA World Wind
	0%
	0
	--

	OpenLayers
	26%
	10
	77

	SCCIS Uniview
	5%
	2
	83

	Worldview
	0%
	0
	--

	Other
	8%
	3
	71

	Number of Respondents
	38
	38
	38

	Able to request GIBS imagery using the web service you prefer
	%
	N
	CSI

	Able to request in preferred web service
	66%
	25
	77

	Not able
	34%
	13
	64

	Number of Respondents
	38
	38
	38

	Able to request GIBS imagery in the format you prefer
	%
	N
	CSI

	Able to request in preferred format
	87%
	33
	74

	Not able
	13%
	5
	61

	Number of Respondents
	38
	38
	38

	Format used
	%
	N
	CSI

	PNG
	18%
	6
	72

	KML
	30%
	10
	69

	GeoTIFF
	48%
	16
	79

	Other
	3%
	1
	66

	Number of Respondents
	33
	33
	33

	Uses of the near real-time GIBS imagery
	%
	N
	CSI

	Within your project
	68%
	26
	72

	For redistribution
	11%
	4
	77

	Customization, then distribution
	21%
	8
	72

	Number of Respondents
	38
	38
	38


~Multiple responses allowed


g. [bookmark: _Toc465939924]Segment Results
The table below shows score comparisons between customers surveyed in 2014 and 2016. Both Data and Imagery Delivery Format and Method and Usage – Use of LANCE NRT Products have declined significantly this year.  
Table 7 – Aggregate Modeled Scores 2014 vs. 2016
	Sample Size
	November 2014
	October 2016
	Significant Difference
	Margin of Error

	Sample Size
	740
	1,113
	NA
	NA

	Search and Download Visualization
	79
	79
	--
	2.3

	Ease of finding imagery
	80
	80
	--
	2.9

	Ease of downloading imagery
	84
	81
	--
	3.4

	Timeliness of image availability
	75
	78
	--
	2.7

	Search and Download Data
	78
	78
	--
	1.1

	Ease of finding data
	77
	77
	--
	1.1

	Ease of downloading data
	81
	78
	*
	1.4

	Data and Imagery Delivery Format and Method
	82
	79
	*
	1.2

	Convenience of delivery
	83
	80
	*
	1.2

	Timeliness of delivery
	81
	78
	*
	1.3

	Usage - Use of LANCE NRT Products
	82
	80
	*
	0.9

	Ease of using the products
	82
	80
	*
	1.1

	Accuracy of data and/or imagery
	--
	80
	--
	1.1

	Usefulness of products
	83
	81
	*
	1.1

	Customer Support
	85
	83
	--
	2.0

	Professionalism
	85
	85
	--
	2.2

	Technical knowledge
	86
	86
	--
	2.1

	Timeliness of response
	84
	81
	--
	2.5

	How well issue was handled
	83
	82
	--
	2.4

	Customer Satisfaction Index
	77
	77
	--
	0.8

	Overall satisfaction
	80
	79
	*
	0.9

	Compared to expectations
	77
	76
	--
	0.9

	Compared to ideal
	75
	75
	--
	0.9

	Likelihood to recommend
	87
	86
	--
	0.9

	Likelihood to recommend
	87
	86
	--
	0.9

	Likelihood to use again
	89
	88
	--
	0.8

	Likelihood to use again
	89
	88
	--
	0.8


* Statistically significant change at a 90% confidence level



Table 8 details the scores for each service area. The score for Data service area (77) is comprised of the scores for Search and Download – Data (76) and Data Delivery Format – Data (78). The same method applies to the other four service areas.
Table 8 – Aggregate Modeled Scores 2016 (by Service Area)
	Sample Size
	October 2016
	Margin of Error

	Sample Size
	1,113
	1,113

	Data Track
	77
	1.5 

	Search and Download - Data
	76
	1.6 

	Ease of finding data you want
	75
	1.6 

	Ease of downloading data
	78
	1.8 

	Data Delivery Format - Data
	78
	1.5 

	Convenience of delivery
	79
	1.6 

	Timeliness of data availability
	77
	1.7 

	FIRMS Track
	79
	1.3 

	Search and Download - FIRMS
	79
	1.4 

	Ease of finding data you want
	79
	2.0 

	Ease of downloading data
	80
	2.2 

	Ease of finding data you want - browse
	79
	2.1 

	Timeliness of browse availability - browse
	78
	2.1 

	Data Delivery Format - FIRMS
	81
	1.8 

	Convenience of delivery
	81
	1.9 

	Timeliness of data availability
	80
	2.1 

	Rapid Response Track
	81
	3.9 

	Search and Download - Rapid Response
	81
	3.9 

	Ease of finding imagery you want
	82
	4.7 

	Ease of downloading imagery
	83
	5.3 

	Timeliness of image availability
	82
	4.4 

	Ease of finding imagery you want - real time
	74
	16.1 

	Timeliness of image availability - real time
	44
	10.6 

	Worldview Track
	78
	3.3 

	Search and Download - Worldview
	78
	3.3 

	Ease of finding imagery you want
	80
	3.9 

	Ease of downloading imagery
	80
	4.6 

	Ease of downloading data granules
	77
	4.6 

	Timeliness of image availability
	79
	4.2 

	Ease of finding imagery you want - real time
	79
	9.0 

	Timeliness of image availability - real time
	70
	10.7 

	GIBS Track
	76
	4.2 

	Search and Download - GIBS
	77
	4.5 

	Quality of imagery
	75
	6.2 

	Quality of service documentation
	78
	5.1 

	Timeliness of image availability
	76
	5.8 

	Data Delivery Format - GIBS
	75
	5.2 

	Ease of finding imagery you want
	74
	6.4 

	Timeliness of imagery availability - real time
	77
	5.6 

	Usage - GIBS
	76
	4.9 

	Ease of using the formats and web services provided
	76
	5.5 

	Usefulness of near real-time GIBS imagery for your needs
	77
	5.6 





Tables 9-41 on the following pages include the overall component scores for the five data tracks in the grey rows.
Table 9 shows a comparison of customers located inside the US to customers located outside the US. Generally, US users are more satisfied across the board than users from Non-US locations. There is two-point gap in satisfaction between the US (78) and Other Locations (76). US users rate overall Customer Support (97) much higher than the users in Non-US locations (81). 
Table 9 – 2016 Location Comparison
	Sample Size
	United States
	All other locations
	Difference
	Significant Difference

	Sample Size
	158
	955
	NA
	NA

	Search and Download Visualization
	81
	78
	-3
	--

	Ease of finding imagery
	84
	80
	-4
	--

	Ease of downloading imagery
	82
	80
	-2
	--

	Timeliness of image availability
	79
	77
	-2
	--

	Search and Download Data
	77
	78
	1
	--

	Ease of finding data
	76
	78
	2
	--

	Ease of downloading data
	83
	78
	-5
	*

	Data and Imagery Delivery Format and Method
	84
	78
	-6
	*

	Convenience of delivery
	84
	79
	-5
	*

	Timeliness of delivery
	83
	77
	-6
	*

	Usage - Use of LANCE NRT Products
	85
	79
	-6
	*

	Ease of using the products
	83
	79
	-4
	*

	Accuracy of data and/or imagery
	84
	79
	-5
	*

	Usefulness of products
	86
	80
	-6
	*

	Customer Support
	97
	81
	-16
	*

	Professionalism
	98
	83
	-15
	*

	Technical knowledge
	98
	84
	-14
	*

	Timeliness of response
	94
	79
	-15
	*

	How well issue was handled
	97
	80
	-17
	*

	Data Track
	83
	76
	-7
	*

	FIRMS Track
	77
	80
	3
	--

	Rapid Response Track
	82
	81
	-1
	--

	Worldview Track
	81
	77
	-4
	--

	GIBS Track
	71
	77
	6
	--

	Usage - GIBS
	70
	77
	7
	--

	Customer Satisfaction Index
	78
	76
	-2
	--

	Overall satisfaction
	81
	78
	-3
	--

	Compared to expectations
	77
	76
	-1
	--

	Compared to ideal
	77
	74
	-3
	--

	Likelihood to recommend
	88
	86
	-2
	--

	Likelihood to recommend
	88
	86
	-2
	--

	Likelihood to use again
	90
	87
	-3
	*

	Likelihood to use again
	90
	87
	-3
	*


* Significant difference at 90% confidence level


Satisfaction by area is relatively flat, scoring between 75 and 79 across all areas.
Table 10 – 2016 Scores by Areas NRT Products Are Needed
	Sample Size
	Agriculture
	Air quality
	Ash plumes
	Drought
	Dust storms
	Fires
	Floods

	Sample Size
	309
	245
	94
	167
	91
	817
	189

	Search and Download Visualization
	79
	78
	80
	77
	84
	77
	78

	Ease of finding imagery
	73
	80
	79
	73
	85
	80
	77

	Ease of downloading imagery
	76
	76
	75
	79
	83
	80
	78

	Timeliness of image availability
	80
	77
	79
	77
	82
	76
	79

	Search and Download Data
	77
	78
	75
	77
	78
	78
	75

	Ease of finding data
	77
	76
	75
	77
	77
	78
	74

	Ease of downloading data
	76
	79
	78
	78
	79
	79
	78

	Data and Imagery Delivery Format and Method
	76
	79
	79
	77
	77
	79
	75

	Convenience of delivery
	77
	79
	79
	78
	78
	80
	77

	Timeliness of delivery
	75
	78
	79
	75
	77
	78
	74

	Usage - Use of LANCE NRT Products
	78
	79
	80
	81
	83
	81
	80

	Ease of using the products
	78
	78
	79
	81
	81
	80
	79

	Accuracy of data and/or imagery
	78
	80
	80
	81
	84
	80
	81

	Usefulness of products
	79
	79
	80
	81
	83
	81
	81

	Customer Support
	81
	82
	86
	84
	82
	83
	84

	Professionalism
	83
	83
	84
	85
	83
	84
	84

	Technical knowledge
	85
	86
	90
	88
	89
	86
	89

	Timeliness of response
	80
	80
	88
	83
	82
	81
	83

	How well issue was handled
	78
	80
	83
	82
	79
	82
	80

	Data Track
	75
	75
	75
	77
	74
	77
	75

	FIRMS Track
	80
	83
	77
	78
	82
	79
	75

	Rapid Response Track
	75
	75
	76
	72
	80
	80
	77

	Worldview Track
	76
	78
	78
	78
	85
	76
	78

	GIBS Track
	82
	81
	84
	75
	84
	74
	78

	Usage - GIBS
	80
	82
	85
	75
	84
	73
	76

	Customer Satisfaction Index
	76
	77
	77
	77
	79
	76
	75

	Overall satisfaction
	77
	77
	75
	78
	80
	78
	76

	Compared to expectations
	75
	77
	79
	77
	80
	76
	75

	Compared to ideal
	74
	76
	78
	76
	78
	74
	74

	Likelihood to recommend
	84
	86
	86
	87
	88
	86
	84

	Likelihood to recommend
	84
	86
	86
	87
	88
	86
	84

	Likelihood to use again
	87
	87
	88
	89
	89
	88
	87

	Likelihood to use again
	87
	87
	88
	89
	89
	88
	87





Table 10 – 2016 Scores by Areas NRT Products Are Needed – continued
	Sample Size
	Severe storms
	Snow cover / sea ice
	Smoke plumes
	Vegetation
	Volcanoes
	Weather
	Other - Area need NRT products

	Sample Size
	127
	98
	187
	450
	84
	269
	113

	Search and Download Visualization
	80
	80
	79
	80
	80
	80
	78

	Ease of finding imagery
	77
	79
	81
	79
	77
	80
	80

	Ease of downloading imagery
	77
	74
	78
	80
	75
	79
	75

	Timeliness of image availability
	81
	82
	76
	81
	83
	79
	79

	Search and Download Data
	76
	77
	78
	79
	77
	76
	77

	Ease of finding data
	75
	76
	78
	79
	77
	75
	77

	Ease of downloading data
	78
	82
	79
	79
	76
	78
	78

	Data and Imagery Delivery Format and Method
	78
	79
	78
	79
	76
	77
	79

	Convenience of delivery
	80
	83
	78
	80
	77
	77
	80

	Timeliness of delivery
	75
	74
	79
	78
	74
	77
	77

	Usage - Use of LANCE NRT Products
	82
	83
	81
	81
	82
	81
	80

	Ease of using the products
	81
	81
	81
	80
	80
	80
	80

	Accuracy of data and/or imagery
	82
	83
	80
	81
	83
	82
	80

	Usefulness of products
	82
	85
	82
	82
	82
	81
	81

	Customer Support
	85
	83
	79
	84
	84
	85
	80

	Professionalism
	86
	83
	80
	86
	83
	86
	79

	Technical knowledge
	89
	88
	86
	87
	89
	88
	85

	Timeliness of response
	84
	83
	78
	83
	86
	83
	80

	How well issue was handled
	84
	80
	75
	81
	79
	82
	76

	Data Track
	76
	78
	76
	76
	76
	74
	75

	FIRMS Track
	77
	76
	78
	83
	78
	79
	82

	Rapid Response Track
	76
	80
	81
	82
	79
	75
	78

	Worldview Track
	78
	75
	75
	77
	77
	81
	77

	GIBS Track
	82
	78
	83
	79
	84
	79
	73

	Usage - GIBS
	77
	72
	80
	77
	85
	77
	73

	Customer Satisfaction Index
	77
	78
	76
	78
	77
	76
	76

	Overall satisfaction
	78
	80
	76
	79
	77
	77
	77

	Compared to expectations
	77
	78
	77
	78
	79
	76
	76

	Compared to ideal
	75
	76
	75
	76
	76
	74
	75

	Likelihood to recommend
	86
	90
	87
	87
	87
	86
	86

	Likelihood to recommend
	86
	90
	87
	87
	87
	86
	86

	Likelihood to use again
	87
	90
	89
	89
	88
	88
	87

	Likelihood to use again
	87
	90
	89
	89
	88
	88
	87





While Satisfaction is relatively stable across Interests, those interested in Humanitarian/managing hazards or disasters report the lowest level of CSI across all interest types (73).  
Table 11 – 2016 Scores by Best Describes Interests
	Sample Size
	Answering science questions including modeling/forecasting
	Conservation/natural resource management
	Humanitarian/managing hazards or disasters
	Media - press/news/blogs/social media

	Sample Size
	210
	429
	135
	16

	Search and Download Visualization
	75
	78
	78
	90

	Ease of finding imagery
	79
	75
	81
	89

	Ease of downloading imagery
	73
	79
	82
	89

	Timeliness of image availability
	74
	79
	77
	91

	Search and Download Data
	78
	79
	75
	77

	Ease of finding data
	77
	79
	75
	79

	Ease of downloading data
	79
	79
	75
	69

	Data and Imagery Delivery Format and Method
	80
	79
	77
	70

	Convenience of delivery
	80
	80
	78
	76

	Timeliness of delivery
	80
	78
	76
	63

	Usage - Use of LANCE NRT Products
	81
	80
	78
	83

	Ease of using the products
	81
	80
	78
	86

	Accuracy of data and/or imagery
	81
	78
	78
	86

	Usefulness of products
	81
	81
	78
	77

	Customer Support
	83
	81
	82
	100

	Professionalism
	84
	84
	84
	100

	Technical knowledge
	84
	83
	84
	100

	Timeliness of response
	81
	76
	81
	100

	How well issue was handled
	84
	80
	78
	100

	Data Track
	77
	76
	75
	55

	FIRMS Track
	84
	80
	74
	79

	Rapid Response Track
	76
	84
	81
	80

	Worldview Track
	75
	70
	84
	92

	GIBS Track
	77
	81
	71
	--

	Usage - GIBS
	76
	82
	71
	--

	Customer Satisfaction Index
	78
	77
	73
	76

	Overall satisfaction
	81
	79
	75
	77

	Compared to expectations
	78
	76
	73
	76

	Compared to ideal
	76
	75
	71
	74

	Likelihood to recommend
	87
	87
	83
	86

	Likelihood to recommend
	87
	87
	83
	86

	Likelihood to use again
	89
	89
	86
	92

	Likelihood to use again
	89
	89
	86
	92





Table 11 – 2016 Scores by Best Describes Interests – continued
	Sample Size
	Monitoring air quality
	Preview for data/science products selection
	Personal/educational
	Other

	Sample Size
	81
	39
	147
	56

	Search and Download Visualization
	78
	75
	83
	80

	Ease of finding imagery
	85
	70
	84
	85

	Ease of downloading imagery
	84
	56
	89
	87

	Timeliness of image availability
	72
	82
	82
	74

	Search and Download Data
	79
	78
	78
	75

	Ease of finding data
	78
	78
	77
	74

	Ease of downloading data
	79
	74
	81
	80

	Data and Imagery Delivery Format and Method
	78
	72
	82
	77

	Convenience of delivery
	79
	70
	82
	79

	Timeliness of delivery
	77
	74
	81
	74

	Usage - Use of LANCE NRT Products
	79
	79
	81
	80

	Ease of using the products
	76
	74
	80
	80

	Accuracy of data and/or imagery
	80
	84
	81
	79

	Usefulness of products
	80
	77
	83
	79

	Customer Support
	77
	82
	89
	89

	Professionalism
	78
	81
	92
	86

	Technical knowledge
	80
	87
	93
	96

	Timeliness of response
	70
	81
	91
	90

	How well issue was handled
	82
	77
	87
	86

	Data Track
	75
	76
	79
	75

	FIRMS Track
	85
	78
	79
	76

	Rapid Response Track
	87
	64
	83
	81

	Worldview Track
	79
	100
	82
	77

	GIBS Track
	67
	75
	82
	68

	Usage - GIBS
	74
	78
	71
	66

	Customer Satisfaction Index
	78
	77
	78
	75

	Overall satisfaction
	79
	81
	80
	76

	Compared to expectations
	78
	77
	78
	75

	Compared to ideal
	76
	74
	76
	75

	Likelihood to recommend
	85
	87
	86
	83

	Likelihood to recommend
	85
	87
	86
	83

	Likelihood to use again
	86
	87
	87
	86

	Likelihood to use again
	86
	87
	87
	86





Customer Satisfaction tends to be lower for those who used GIBS (75).
Table 12 – 2016 Scores by LANCE NRT Services Used
	Sample Size
	Data download
	FIRMS
	Rapid Response image subsets
	Worldview
	Global Imagery Browse Services

	Sample Size
	729
	756
	276
	281
	213

	Search and Download Visualization
	79
	78
	79
	77
	77

	Ease of finding imagery
	81
	81
	81
	78
	77

	Ease of downloading imagery
	79
	81
	81
	78
	76

	Timeliness of image availability
	78
	76
	78
	77
	77

	Search and Download Data
	78
	79
	80
	78
	78

	Ease of finding data
	77
	78
	80
	78
	77

	Ease of downloading data
	79
	79
	79
	76
	78

	Data and Imagery Delivery Format and Method
	79
	80
	78
	78
	77

	Convenience of delivery
	79
	80
	79
	79
	79

	Timeliness of delivery
	78
	79
	77
	77
	76

	Usage - Use of LANCE NRT Products
	80
	80
	81
	81
	80

	Ease of using the products
	79
	81
	82
	81
	80

	Accuracy of data and/or imagery
	80
	79
	80
	81
	80

	Usefulness of products
	80
	81
	81
	80
	80

	Customer Support
	83
	84
	84
	84
	82

	Professionalism
	84
	85
	86
	86
	83

	Technical knowledge
	85
	86
	86
	86
	84

	Timeliness of response
	81
	82
	83
	84
	80

	How well issue was handled
	83
	83
	83
	84
	80

	Data Track
	77
	77
	76
	75
	75

	FIRMS Track
	82
	79
	81
	83
	80

	Rapid Response Track
	79
	80
	81
	75
	76

	Worldview Track
	81
	78
	77
	78
	76

	GIBS Track
	76
	75
	76
	77
	76

	Usage - GIBS
	77
	75
	77
	77
	76

	Customer Satisfaction Index
	77
	76
	77
	77
	75

	Overall satisfaction
	79
	78
	79
	78
	78

	Compared to expectations
	77
	76
	77
	77
	75

	Compared to ideal
	76
	75
	76
	76
	73

	Likelihood to recommend
	87
	86
	88
	87
	85

	Likelihood to recommend
	87
	86
	88
	87
	85

	Likelihood to use again
	88
	88
	90
	89
	87

	Likelihood to use again
	88
	88
	90
	89
	87





Customer Satisfaction is lowest among those using Global Change Master Directory (75) and Internet Search (75) to search for products.
Table 13 – 2016 Scores by Method Used to Search for Products
	Sample Size
	LANCE websites
	Reverb
	Global Change Master Directory
	Internet search
	Worldview
	Earthdata Search Client
	Other

	Sample Size
	535
	113
	60
	504
	269
	316
	59

	Search and Download Visualization
	80
	82
	81
	76
	79
	80
	81

	Ease of finding imagery
	81
	83
	75
	76
	80
	80
	81

	Ease of downloading imagery
	81
	79
	81
	79
	79
	81
	100

	Timeliness of image availability
	78
	82
	82
	77
	77
	79
	76

	Search and Download Data
	79
	82
	76
	77
	79
	79
	76

	Ease of finding data
	78
	81
	74
	76
	79
	79
	77

	Ease of downloading data
	79
	83
	77
	76
	78
	77
	77

	Data and Imagery Delivery Format and Method
	80
	82
	73
	77
	80
	78
	80

	Convenience of delivery
	81
	83
	76
	77
	81
	79
	85

	Timeliness of delivery
	79
	80
	70
	76
	79
	78
	76

	Usage - Use of LANCE NRT Products
	80
	82
	78
	79
	81
	80
	82

	Ease of using the products
	79
	80
	75
	79
	80
	79
	80

	Accuracy of data and/or imagery
	79
	82
	78
	79
	82
	80
	83

	Usefulness of products
	80
	85
	79
	78
	81
	81
	83

	Customer Support
	85
	86
	82
	80
	85
	82
	85

	Professionalism
	86
	86
	81
	82
	85
	83
	82

	Technical knowledge
	87
	90
	88
	84
	87
	85
	90

	Timeliness of response
	83
	85
	81
	80
	85
	79
	83

	How well issue was handled
	84
	84
	76
	79
	82
	79
	83

	Data Track
	77
	81
	73
	74
	75
	76
	70

	FIRMS Track
	80
	84
	76
	79
	83
	82
	84

	Rapid Response Track
	81
	88
	81
	80
	79
	80
	70

	Worldview Track
	77
	78
	80
	74
	78
	80
	--

	GIBS Track
	79
	77
	80
	75
	82
	77
	75

	Usage - GIBS
	79
	76
	82
	74
	81
	76
	70

	Customer Satisfaction Index
	77
	80
	75
	75
	77
	77
	78

	Overall satisfaction
	79
	80
	73
	77
	79
	79
	79

	Compared to expectations
	77
	80
	76
	75
	78
	77
	79

	Compared to ideal
	75
	80
	74
	73
	76
	75
	77

	Likelihood to recommend
	88
	88
	81
	85
	88
	86
	84

	Likelihood to recommend
	88
	88
	81
	85
	88
	86
	84

	Likelihood to use again
	90
	89
	84
	86
	89
	88
	87

	Likelihood to use again
	90
	89
	84
	86
	89
	88
	87





As would be expected, those customers who were able to find the information they needed were more satisfied across the board than those who did not. There was a thirteen-point gap in satisfaction between these groups accompanied by significant and often double digit differences in most driver areas. 
Table 14 – 2016 Scores by Found Information Needed
	Sample Size
	Found information needed
	Did not find necessary information
	Significant Difference

	Sample Size
	1,019
	94
	NA

	Search and Download Visualization
	79
	69
	*

	Ease of finding imagery
	81
	73
	--

	Ease of downloading imagery
	81
	79
	--

	Timeliness of image availability
	79
	63
	*

	Search and Download Data
	79
	63
	*

	Ease of finding data
	79
	61
	*

	Ease of downloading data
	79
	66
	*

	Data and Imagery Delivery Format and Method
	80
	66
	*

	Convenience of delivery
	80
	67
	*

	Timeliness of delivery
	79
	67
	*

	Usage - Use of LANCE NRT Products
	80
	76
	--

	Ease of using the products
	80
	78
	--

	Accuracy of data and/or imagery
	80
	73
	*

	Usefulness of products
	81
	76
	--

	Customer Support
	83
	84
	--

	Professionalism
	85
	84
	--

	Technical knowledge
	86
	86
	--

	Timeliness of response
	81
	82
	--

	How well issue was handled
	82
	84
	--

	Data Track
	77
	66
	*

	FIRMS Track
	81
	61
	*

	Rapid Response Track
	82
	62
	*

	Worldview Track
	78
	74
	--

	GIBS Track
	77
	68
	--

	Usage - GIBS
	78
	61
	*

	Customer Satisfaction Index
	78
	65
	*

	Overall satisfaction
	80
	66
	*

	Compared to expectations
	77
	65
	*

	Compared to ideal
	76
	65
	*

	Likelihood to recommend
	87
	77
	*

	Likelihood to recommend
	87
	77
	*

	Likelihood to use again
	88
	85
	--

	Likelihood to use again
	88
	85
	--


* Significant difference at 90% confidence level


Table 15 – 2016 Scores by NRT Products useful time
	Sample Size
	Less than 3 hours
	Less than 6 hours
	Less than 12 hours
	Less than 24 hours

	Sample Size
	542
	134
	113
	324

	Search and Download Visualization
	77
	83
	88
	76

	Ease of finding imagery
	81
	80
	92
	75

	Ease of downloading imagery
	82
	85
	83
	72

	Timeliness of image availability
	74
	84
	83
	81

	Search and Download Data
	77
	75
	79
	79

	Ease of finding data
	77
	75
	79
	78

	Ease of downloading data
	77
	75
	79
	81

	Data and Imagery Delivery Format and Method
	78
	78
	77
	82

	Convenience of delivery
	79
	77
	79
	81

	Timeliness of delivery
	76
	79
	75
	82

	Usage - Use of LANCE NRT Products
	79
	79
	81
	82

	Ease of using the products
	78
	78
	81
	81

	Accuracy of data and/or imagery
	79
	79
	79
	82

	Usefulness of products
	79
	81
	81
	82

	Customer Support
	85
	81
	86
	81

	Professionalism
	85
	84
	89
	84

	Technical knowledge
	88
	83
	86
	84

	Timeliness of response
	83
	78
	84
	77

	How well issue was handled
	83
	80
	85
	80

	Data Track
	74
	76
	77
	79

	FIRMS Track
	79
	77
	80
	81

	Rapid Response Track
	79
	86
	92
	73

	Worldview Track
	77
	80
	81
	78

	GIBS Track
	73
	80
	100
	76

	Usage - GIBS
	74
	80
	100
	72

	Customer Satisfaction Index
	75
	77
	77
	79

	Overall satisfaction
	77
	78
	80
	82

	Compared to expectations
	75
	77
	77
	78

	Compared to ideal
	73
	75
	74
	78

	Likelihood to recommend
	86
	84
	87
	87

	Likelihood to recommend
	86
	84
	87
	87

	Likelihood to use again
	88
	86
	89
	89

	Likelihood to use again
	88
	86
	89
	89





(Data Service Area) Table 16 – 2016 Scores by Frequency download LANCE near real-time data
	Sample Size
	Daily
	Weekly
	Monthly
	A few times a year

	Sample Size
	73
	57
	87
	207

	Search and Download Visualization
	--
	--
	--
	--

	Ease of finding imagery
	--
	--
	--
	--

	Ease of downloading imagery
	--
	--
	--
	--

	Timeliness of image availability
	--
	--
	--
	--

	Search and Download Data
	77
	78
	75
	76

	Ease of finding data
	75
	79
	74
	75

	Ease of downloading data
	78
	77
	76
	78

	Data and Imagery Delivery Format and Method
	78
	78
	76
	78

	Convenience of delivery
	81
	77
	78
	79

	Timeliness of delivery
	75
	79
	75
	78

	Usage - Use of LANCE NRT Products
	79
	81
	77
	79

	Ease of using the products
	77
	80
	75
	78

	Accuracy of data and/or imagery
	79
	82
	77
	80

	Usefulness of products
	81
	82
	79
	79

	Customer Support
	83
	88
	77
	84

	Professionalism
	84
	90
	79
	85

	Technical knowledge
	86
	91
	78
	85

	Timeliness of response
	78
	88
	72
	82

	How well issue was handled
	86
	83
	79
	85

	Data Track
	77
	78
	75
	77

	FIRMS Track
	--
	--
	--
	--

	Rapid Response Track
	--
	--
	--
	--

	Worldview Track
	--
	--
	--
	--

	GIBS Track
	--
	--
	--
	--

	Usage - GIBS
	--
	--
	--
	--

	Customer Satisfaction Index
	78
	78
	76
	77

	Overall satisfaction
	78
	81
	78
	79

	Compared to expectations
	78
	76
	75
	77

	Compared to ideal
	76
	76
	74
	76

	Likelihood to recommend
	83
	86
	85
	85

	Likelihood to recommend
	83
	86
	85
	85

	Likelihood to use again
	89
	87
	87
	87

	Likelihood to use again
	89
	87
	87
	87





(Data Service Area) Table 17 – 2016 Scores by Able to download data in the format you prefer
	Sample Size
	Able to download in preferred format
	Not able
	Significant Difference

	Sample Size
	383
	41
	NA

	Search and Download Visualization
	--
	--
	--

	Ease of finding imagery
	--
	--
	--

	Ease of downloading imagery
	--
	--
	--

	Timeliness of image availability
	--
	--
	--

	Search and Download Data
	77
	65
	*

	Ease of finding data
	76
	66
	*

	Ease of downloading data
	79
	64
	*

	Data and Imagery Delivery Format and Method
	79
	70
	*

	Convenience of delivery
	80
	69
	*

	Timeliness of delivery
	78
	72
	--

	Usage - Use of LANCE NRT Products
	80
	71
	*

	Ease of using the products
	79
	63
	*

	Accuracy of data and/or imagery
	80
	74
	*

	Usefulness of products
	80
	75
	*

	Customer Support
	83
	73
	--

	Professionalism
	85
	74
	--

	Technical knowledge
	85
	74
	--

	Timeliness of response
	79
	70
	--

	How well issue was handled
	84
	74
	--

	Data Track
	78
	66
	*

	FIRMS Track
	--
	--
	--

	Rapid Response Track
	--
	--
	--

	Worldview Track
	--
	--
	--

	GIBS Track
	--
	--
	--

	Usage - GIBS
	--
	--
	--

	Customer Satisfaction Index
	78
	71
	*

	Overall satisfaction
	80
	72
	*

	Compared to expectations
	77
	70
	*

	Compared to ideal
	76
	72
	--

	Likelihood to recommend
	86
	80
	*

	Likelihood to recommend
	86
	80
	*

	Likelihood to use again
	88
	85
	--

	Likelihood to use again
	88
	85
	--


* Significant difference at 90% confidence level


 (Data Service Area) Table 18 – 2016 Scores by Preferred method for downloading data – Data
	Sample Size
	FTP
	HTTPS
	Other

	Sample Size
	144
	263
	17

	Search and Download Visualization
	--
	--
	--

	Ease of finding imagery
	--
	--
	--

	Ease of downloading imagery
	--
	--
	--

	Timeliness of image availability
	--
	--
	--

	Search and Download Data
	78
	76
	67

	Ease of finding data
	77
	75
	67

	Ease of downloading data
	80
	77
	65

	Data and Imagery Delivery Format and Method
	80
	77
	73

	Convenience of delivery
	80
	78
	75

	Timeliness of delivery
	80
	76
	70

	Usage - Use of LANCE NRT Products
	80
	78
	81

	Ease of using the products
	77
	78
	77

	Accuracy of data and/or imagery
	81
	79
	84

	Usefulness of products
	81
	79
	81

	Customer Support
	83
	83
	83

	Professionalism
	86
	83
	86

	Technical knowledge
	83
	85
	94

	Timeliness of response
	80
	79
	78

	How well issue was handled
	82
	86
	75

	Data Track
	78
	76
	69

	FIRMS Track
	--
	--
	--

	Rapid Response Track
	--
	--
	--

	Worldview Track
	--
	--
	--

	GIBS Track
	--
	--
	--

	Usage - GIBS
	--
	--
	--

	Customer Satisfaction Index
	79
	77
	68

	Overall satisfaction
	81
	78
	73

	Compared to expectations
	78
	76
	66

	Compared to ideal
	78
	75
	67

	Likelihood to recommend
	86
	85
	74

	Likelihood to recommend
	86
	85
	74

	Likelihood to use again
	88
	87
	80

	Likelihood to use again
	88
	87
	80





 (FIRMS Service Area) Table 19 – 2016 Scores by FIRMS services do you use~
	Sample Size
	Email alerts
	Web Fire Mapper
	SHP, KML, text file download
	Archive Download tool
	10 day fire maps
	Web Services

	Sample Size
	356
	234
	290
	183
	0
	70

	Search and Download Visualization
	--
	--
	--
	--
	--
	--

	Ease of finding imagery
	--
	--
	--
	--
	--
	--

	Ease of downloading imagery
	--
	--
	--
	--
	--
	--

	Timeliness of image availability
	--
	--
	--
	--
	--
	--

	Search and Download Data
	79
	81
	83
	83
	--
	81

	Ease of finding data
	78
	80
	83
	83
	--
	80

	Ease of downloading data
	80
	81
	82
	84
	--
	83

	Data and Imagery Delivery Format and Method
	80
	81
	83
	84
	--
	84

	Convenience of delivery
	81
	83
	83
	83
	--
	85

	Timeliness of delivery
	79
	79
	83
	85
	--
	82

	Usage - Use of LANCE NRT Products
	79
	79
	82
	83
	--
	81

	Ease of using the products
	81
	80
	84
	84
	--
	84

	Accuracy of data and/or imagery
	77
	77
	80
	81
	--
	77

	Usefulness of products
	80
	79
	82
	83
	--
	81

	Customer Support
	84
	85
	87
	86
	--
	90

	Professionalism
	85
	86
	88
	87
	--
	91

	Technical knowledge
	86
	88
	90
	88
	--
	92

	Timeliness of response
	80
	82
	85
	82
	--
	86

	How well issue was handled
	82
	83
	85
	85
	--
	89

	Data Track
	--
	--
	--
	--
	--
	--

	FIRMS Track
	79
	80
	82
	83
	--
	82

	Rapid Response Track
	--
	--
	--
	--
	--
	--

	Worldview Track
	--
	--
	--
	--
	--
	--

	GIBS Track
	--
	--
	--
	--
	--
	--

	Usage - GIBS
	--
	--
	--
	--
	--
	--

	Customer Satisfaction Index
	75
	77
	79
	80
	--
	78

	Overall satisfaction
	78
	78
	81
	82
	--
	80

	Compared to expectations
	75
	77
	79
	80
	--
	78

	Compared to ideal
	73
	75
	77
	78
	--
	76

	Likelihood to recommend
	86
	87
	89
	90
	--
	86

	Likelihood to recommend
	86
	87
	89
	90
	--
	86

	Likelihood to use again
	88
	88
	90
	91
	--
	89

	Likelihood to use again
	88
	88
	90
	91
	--
	89


~ Multiple selections allowed


(FIRMS Service Area) Table 20– 2016 Scores by frequency browse-download or receive data from FIRMS
	Sample Size
	Daily
	Weekly
	Monthly
	A few times a year

	Sample Size
	278
	73
	36
	130

	Search and Download Visualization
	--
	--
	--
	--

	Ease of finding imagery
	--
	--
	--
	--

	Ease of downloading imagery
	--
	--
	--
	--

	Timeliness of image availability
	--
	--
	--
	--

	Search and Download Data
	79
	76
	88
	79

	Ease of finding data
	79
	75
	88
	79

	Ease of downloading data
	81
	82
	82
	77

	Data and Imagery Delivery Format and Method
	81
	82
	83
	79

	Convenience of delivery
	82
	81
	81
	79

	Timeliness of delivery
	80
	82
	85
	79

	Usage - Use of LANCE NRT Products
	80
	82
	80
	80

	Ease of using the products
	82
	81
	83
	81

	Accuracy of data and/or imagery
	78
	80
	78
	79

	Usefulness of products
	81
	83
	80
	79

	Customer Support
	84
	85
	82
	88

	Professionalism
	86
	85
	83
	89

	Technical knowledge
	86
	86
	85
	90

	Timeliness of response
	82
	82
	77
	87

	How well issue was handled
	82
	85
	80
	86

	Data Track
	--
	--
	--
	--

	FIRMS Track
	79
	76
	87
	80

	Rapid Response Track
	--
	--
	--
	--

	Worldview Track
	--
	--
	--
	--

	GIBS Track
	--
	--
	--
	--

	Usage - GIBS
	--
	--
	--
	--

	Customer Satisfaction Index
	76
	73
	83
	78

	Overall satisfaction
	79
	74
	85
	79

	Compared to expectations
	75
	75
	83
	78

	Compared to ideal
	74
	70
	81
	75

	Likelihood to recommend
	86
	85
	89
	87

	Likelihood to recommend
	86
	85
	89
	87

	Likelihood to use again
	89
	86
	90
	87

	Likelihood to use again
	89
	86
	90
	87





 (FIRMS Service Area) Table 21– 2016 Scores by Use FIRMS to browse only
	Sample Size
	FIRMS to browse only
	FIRMS not only to browse
	Significant Difference

	Sample Size
	277
	240
	NA

	Search and Download Visualization
	--
	--
	--

	Ease of finding imagery
	--
	--
	--

	Ease of downloading imagery
	--
	--
	--

	Timeliness of image availability
	--
	--
	--

	Search and Download Data
	79
	79
	--

	Ease of finding data
	79
	79
	--

	Ease of downloading data
	--
	80
	--

	Data and Imagery Delivery Format and Method
	--
	81
	--

	Convenience of delivery
	--
	81
	--

	Timeliness of delivery
	--
	80
	--

	Usage - Use of LANCE NRT Products
	--
	80
	--

	Ease of using the products
	--
	82
	--

	Accuracy of data and/or imagery
	--
	78
	--

	Usefulness of products
	--
	81
	--

	Customer Support
	84
	85
	--

	Professionalism
	86
	86
	--

	Technical knowledge
	86
	86
	--

	Timeliness of response
	80
	84
	--

	How well issue was handled
	82
	83
	--

	Data Track
	--
	--
	--

	FIRMS Track
	79
	80
	--

	Rapid Response Track
	--
	--
	--

	Worldview Track
	--
	--
	--

	GIBS Track
	--
	--
	--

	Usage - GIBS
	--
	--
	--

	Customer Satisfaction Index
	75
	78
	*

	Overall satisfaction
	77
	81
	*

	Compared to expectations
	75
	77
	--

	Compared to ideal
	73
	76
	--

	Likelihood to recommend
	85
	88
	--

	Likelihood to recommend
	85
	88
	--

	Likelihood to use again
	87
	89
	--

	Likelihood to use again
	87
	89
	--


* Significant difference at 90% confidence level


 (FIRMS Service Area) Table 22 – 2016 Scores by Able to download FIRMS data in the format you prefer
	Sample Size
	Able to download in preferred format
	Not able
	Significant Difference

	Sample Size
	217
	23
	NA

	Search and Download Visualization
	--
	--
	--

	Ease of finding imagery
	--
	--
	--

	Ease of downloading imagery
	--
	--
	--

	Timeliness of image availability
	--
	--
	--

	Search and Download Data
	81
	63
	*

	Ease of finding data
	80
	65
	*

	Ease of downloading data
	82
	56
	*

	Data and Imagery Delivery Format and Method
	82
	67
	*

	Convenience of delivery
	82
	70
	*

	Timeliness of delivery
	82
	62
	*

	Usage - Use of LANCE NRT Products
	81
	70
	*

	Ease of using the products
	83
	67
	*

	Accuracy of data and/or imagery
	79
	73
	--

	Usefulness of products
	82
	71
	*

	Customer Support
	85
	84
	--

	Professionalism
	86
	89
	--

	Technical knowledge
	86
	78
	--

	Timeliness of response
	84
	78
	--

	How well issue was handled
	83
	89
	--

	Data Track
	--
	--
	--

	FIRMS Track
	82
	63
	*

	Rapid Response Track
	--
	--
	--

	Worldview Track
	--
	--
	--

	GIBS Track
	--
	--
	--

	Usage - GIBS
	--
	--
	--

	Customer Satisfaction Index
	79
	66
	*

	Overall satisfaction
	82
	67
	*

	Compared to expectations
	79
	65
	*

	Compared to ideal
	76
	67
	*

	Likelihood to recommend
	89
	77
	*

	Likelihood to recommend
	89
	77
	*

	Likelihood to use again
	90
	81
	*

	Likelihood to use again
	90
	81
	*


* Significant difference at 90% confidence level


(FIRMS Service Area) Table 23 – 2016 Scores by Preferred method for downloading data - FIRMS
	Sample Size
	FTP
	HTTPS
	Email alerts
	Web services
	Archive Download Tool
	Other

	Sample Size
	28
	82
	73
	13
	43
	1

	Search and Download Visualization
	--
	--
	--
	--
	--
	--

	Ease of finding imagery
	--
	--
	--
	--
	--
	--

	Ease of downloading imagery
	--
	--
	--
	--
	--
	--

	Timeliness of image availability
	--
	--
	--
	--
	--
	--

	Search and Download Data
	73
	80
	78
	78
	86
	44

	Ease of finding data
	70
	80
	77
	80
	86
	33

	Ease of downloading data
	75
	80
	79
	77
	87
	56

	Data and Imagery Delivery Format and Method
	77
	81
	79
	80
	87
	49

	Convenience of delivery
	77
	81
	81
	82
	86
	33

	Timeliness of delivery
	78
	81
	77
	79
	88
	67

	Usage - Use of LANCE NRT Products
	76
	81
	78
	84
	85
	63

	Ease of using the products
	77
	84
	79
	88
	85
	89

	Accuracy of data and/or imagery
	75
	78
	77
	80
	84
	33

	Usefulness of products
	76
	81
	79
	83
	85
	67

	Customer Support
	81
	79
	91
	97
	89
	--

	Professionalism
	81
	79
	92
	100
	89
	--

	Technical knowledge
	81
	81
	90
	100
	89
	--

	Timeliness of response
	78
	77
	90
	94
	91
	--

	How well issue was handled
	81
	77
	91
	94
	83
	--

	Data Track
	--
	--
	--
	--
	--
	--

	FIRMS Track
	74
	80
	78
	79
	86
	47

	Rapid Response Track
	--
	--
	--
	--
	--
	--

	Worldview Track
	--
	--
	--
	--
	--
	--

	GIBS Track
	--
	--
	--
	--
	--
	--

	Usage - GIBS
	--
	--
	--
	--
	--
	--

	Customer Satisfaction Index
	75
	79
	76
	79
	82
	63

	Overall satisfaction
	75
	82
	78
	81
	86
	78

	Compared to expectations
	73
	80
	76
	79
	79
	56

	Compared to ideal
	77
	75
	73
	77
	79
	56

	Likelihood to recommend
	86
	89
	85
	88
	91
	33

	Likelihood to recommend
	86
	89
	85
	88
	91
	33

	Likelihood to use again
	84
	90
	87
	91
	92
	67

	Likelihood to use again
	84
	90
	87
	91
	92
	67





 (Rapid Response Service Area) Table 24 – 2016 Scores by Frequency browse or download LANCE near real-time imagery in Rapid Response
	Sample Size
	Daily
	Weekly
	Monthly
	A few times a year

	Sample Size
	26
	17
	6
	9

	Search and Download Visualization
	83
	79
	89
	69

	Ease of finding imagery
	86
	81
	83
	65

	Ease of downloading imagery
	81
	85
	93
	76

	Timeliness of image availability
	83
	74
	93
	71

	Search and Download Data
	--
	--
	--
	--

	Ease of finding data
	--
	--
	--
	--

	Ease of downloading data
	--
	--
	--
	--

	Data and Imagery Delivery Format and Method
	--
	--
	--
	--

	Convenience of delivery
	--
	--
	--
	--

	Timeliness of delivery
	--
	--
	--
	--

	Usage - Use of LANCE NRT Products
	87
	78
	81
	81

	Ease of using the products
	87
	81
	87
	84

	Accuracy of data and/or imagery
	85
	79
	81
	80

	Usefulness of products
	89
	75
	76
	80

	Customer Support
	87
	76
	75
	100

	Professionalism
	93
	78
	78
	100

	Technical knowledge
	95
	78
	78
	100

	Timeliness of response
	88
	74
	78
	100

	How well issue was handled
	83
	74
	67
	100

	Data Track
	--
	--
	--
	--

	FIRMS Track
	--
	--
	--
	--

	Rapid Response Track
	83
	79
	89
	69

	Worldview Track
	--
	--
	--
	--

	GIBS Track
	--
	--
	--
	--

	Usage - GIBS
	--
	--
	--
	--

	Customer Satisfaction Index
	80
	73
	86
	69

	Overall satisfaction
	85
	74
	85
	78

	Compared to expectations
	77
	74
	87
	65

	Compared to ideal
	76
	71
	85
	63

	Likelihood to recommend
	94
	92
	85
	92

	Likelihood to recommend
	94
	92
	85
	92

	Likelihood to use again
	93
	94
	93
	94

	Likelihood to use again
	93
	94
	93
	94





 (Rapid Response Service Area) Table 25 – 2016 Scores by Use Rapid Response to download imagery
	Sample Size
	Use Rapid Response
	Do not use Rapid Response
	Significant Difference

	Sample Size
	52
	6
	NA

	Search and Download Visualization
	82
	60
	*

	Ease of finding imagery
	82
	74
	--

	Ease of downloading imagery
	83
	--
	--

	Timeliness of image availability
	82
	44
	*

	Search and Download Data
	--
	--
	--

	Ease of finding data
	--
	--
	--

	Ease of downloading data
	--
	--
	--

	Data and Imagery Delivery Format and Method
	--
	--
	--

	Convenience of delivery
	--
	--
	--

	Timeliness of delivery
	--
	--
	--

	Usage - Use of LANCE NRT Products
	83
	--
	--

	Ease of using the products
	85
	--
	--

	Accuracy of data and/or imagery
	82
	--
	--

	Usefulness of products
	82
	--
	--

	Customer Support
	85
	--
	--

	Professionalism
	89
	--
	--

	Technical knowledge
	90
	--
	--

	Timeliness of response
	85
	--
	--

	How well issue was handled
	81
	--
	--

	Data Track
	--
	--
	--

	FIRMS Track
	--
	--
	--

	Rapid Response Track
	82
	56
	*

	Worldview Track
	--
	--
	--

	GIBS Track
	--
	--
	--

	Usage - GIBS
	--
	--
	--

	Customer Satisfaction Index
	79
	58
	--

	Overall satisfaction
	82
	63
	*

	Compared to expectations
	78
	57
	--

	Compared to ideal
	76
	54
	--

	Likelihood to recommend
	93
	83
	--

	Likelihood to recommend
	93
	83
	--

	Likelihood to use again
	93
	92
	--

	Likelihood to use again
	93
	92
	--


* Significant difference at 90% confidence level


Response Service Area) Table 26 – 2016 Scores by Able to download imagery in the format you prefer
	Sample Size
	Able to download in preferred format
	Not able
	Significant Difference

	Sample Size
	48
	4
	NA

	Search and Download Visualization
	85
	40
	*

	Ease of finding imagery
	85
	33
	*

	Ease of downloading imagery
	86
	41
	*

	Timeliness of image availability
	84
	48
	*

	Search and Download Data
	--
	--
	--

	Ease of finding data
	--
	--
	--

	Ease of downloading data
	--
	--
	--

	Data and Imagery Delivery Format and Method
	--
	--
	--

	Convenience of delivery
	--
	--
	--

	Timeliness of delivery
	--
	--
	--

	Usage - Use of LANCE NRT Products
	85
	56
	*

	Ease of using the products
	87
	59
	*

	Accuracy of data and/or imagery
	83
	67
	*

	Usefulness of products
	85
	44
	*

	Customer Support
	86
	76
	--

	Professionalism
	91
	78
	--

	Technical knowledge
	93
	78
	--

	Timeliness of response
	86
	78
	--

	How well issue was handled
	83
	72
	--

	Data Track
	--
	--
	--

	FIRMS Track
	--
	--
	--

	Rapid Response Track
	85
	40
	*

	Worldview Track
	--
	--
	--

	GIBS Track
	--
	--
	--

	Usage - GIBS
	--
	--
	--

	Customer Satisfaction Index
	81
	53
	*

	Overall satisfaction
	84
	61
	*

	Compared to expectations
	80
	44
	*

	Compared to ideal
	78
	53
	*

	Likelihood to recommend
	94
	69
	*

	Likelihood to recommend
	94
	69
	*

	Likelihood to use again
	96
	67
	--

	Likelihood to use again
	96
	67
	--


* Significant difference at 90% confidence level


(Rapid Response Service Area) Table 27 – 2016 Tried viewing-downloading imagery from Worldview
	Sample Size
	Tried in Worldview
	Did not try in Worldview
	Significant Difference

	Sample Size
	29
	23
	NA

	Search and Download Visualization
	85
	79
	--

	Ease of finding imagery
	82
	82
	--

	Ease of downloading imagery
	87
	77
	--

	Timeliness of image availability
	85
	77
	--

	Search and Download Data
	--
	--
	--

	Ease of finding data
	--
	--
	--

	Ease of downloading data
	--
	--
	--

	Data and Imagery Delivery Format and Method
	--
	--
	--

	Convenience of delivery
	--
	--
	--

	Timeliness of delivery
	--
	--
	--

	Usage - Use of LANCE NRT Products
	84
	83
	--

	Ease of using the products
	85
	85
	--

	Accuracy of data and/or imagery
	83
	82
	--

	Usefulness of products
	83
	81
	--

	Customer Support
	85
	85
	--

	Professionalism
	86
	100
	*

	Technical knowledge
	88
	100
	*

	Timeliness of response
	85
	86
	--

	How well issue was handled
	81
	83
	--

	Data Track
	--
	--
	--

	FIRMS Track
	--
	--
	--

	Rapid Response Track
	85
	79
	--

	Worldview Track
	--
	--
	--

	GIBS Track
	--
	--
	--

	Usage - GIBS
	--
	--
	--

	Customer Satisfaction Index
	79
	78
	--

	Overall satisfaction
	82
	83
	--

	Compared to expectations
	79
	76
	--

	Compared to ideal
	75
	76
	--

	Likelihood to recommend
	93
	91
	--

	Likelihood to recommend
	93
	91
	--

	Likelihood to use again
	95
	91
	--

	Likelihood to use again
	95
	91
	--


* Significant difference at 90% confidence level


 (Rapid Response Service Area) Table 28 – 2016 Consider switching from Rapid Response to Worldview
	Sample Size
	Would consider switching
	Would not consider switching

	Sample Size
	21
	8

	Search and Download Visualization
	82
	93

	Ease of finding imagery
	77
	94

	Ease of downloading imagery
	84
	96

	Timeliness of image availability
	84
	88

	Search and Download Data
	--
	--

	Ease of finding data
	--
	--

	Ease of downloading data
	--
	--

	Data and Imagery Delivery Format and Method
	--
	--

	Convenience of delivery
	--
	--

	Timeliness of delivery
	--
	--

	Usage - Use of LANCE NRT Products
	81
	91

	Ease of using the products
	81
	93

	Accuracy of data and/or imagery
	81
	89

	Usefulness of products
	81
	90

	Customer Support
	82
	90

	Professionalism
	84
	89

	Technical knowledge
	84
	94

	Timeliness of response
	83
	89

	How well issue was handled
	76
	89

	Data Track
	--
	--

	FIRMS Track
	--
	--

	Rapid Response Track
	82
	93

	Worldview Track
	--
	--

	GIBS Track
	--
	--

	Usage - GIBS
	--
	--

	Customer Satisfaction Index
	78
	82

	Overall satisfaction
	80
	88

	Compared to expectations
	78
	82

	Compared to ideal
	76
	75

	Likelihood to recommend
	91
	100

	Likelihood to recommend
	91
	100

	Likelihood to use again
	93
	100

	Likelihood to use again
	93
	100





(Worldview Service Area) Table 29 – 2016 Scores by Frequency browse or download LANCE near real-time imagery using Worldview
	Sample Size
	Daily
	Weekly
	Monthly
	A few times a year

	Sample Size
	23
	15
	19
	19

	Search and Download Visualization
	81
	82
	72
	77

	Ease of finding imagery
	84
	82
	74
	78

	Ease of downloading imagery
	82
	81
	67
	80

	Timeliness of image availability
	78
	82
	73
	75

	Search and Download Data
	--
	--
	--
	--

	Ease of finding data
	--
	--
	--
	--

	Ease of downloading data
	--
	--
	--
	--

	Data and Imagery Delivery Format and Method
	--
	--
	--
	--

	Convenience of delivery
	--
	--
	--
	--

	Timeliness of delivery
	--
	--
	--
	--

	Usage - Use of LANCE NRT Products
	84
	86
	78
	85

	Ease of using the products
	84
	86
	73
	82

	Accuracy of data and/or imagery
	82
	87
	81
	84

	Usefulness of products
	85
	86
	78
	89

	Customer Support
	92
	--
	72
	81

	Professionalism
	92
	--
	85
	83

	Technical knowledge
	94
	--
	81
	78

	Timeliness of response
	94
	--
	81
	72

	How well issue was handled
	89
	--
	69
	89

	Data Track
	--
	--
	--
	--

	FIRMS Track
	--
	--
	--
	--

	Rapid Response Track
	--
	--
	--
	--

	Worldview Track
	82
	81
	71
	77

	GIBS Track
	--
	--
	--
	--

	Usage - GIBS
	--
	--
	--
	--

	Customer Satisfaction Index
	80
	84
	74
	76

	Overall satisfaction
	77
	86
	74
	79

	Compared to expectations
	81
	84
	75
	75

	Compared to ideal
	81
	81
	72
	75

	Likelihood to recommend
	91
	87
	84
	85

	Likelihood to recommend
	91
	87
	84
	85

	Likelihood to use again
	90
	90
	87
	85

	Likelihood to use again
	90
	90
	87
	85





(Worldview Service Area) Table 30 – 2016 Scores by Use Worldview to download imagery or the underlying data granules
	Sample Size
	Use Worldview
	Do not use Worldview
	Significant Difference

	Sample Size
	57
	19
	NA

	Search and Download Visualization
	79
	75
	--

	Ease of finding imagery
	80
	79
	--

	Ease of downloading imagery
	78
	--
	--

	Timeliness of image availability
	79
	70
	--

	Search and Download Data
	--
	--
	--

	Ease of finding data
	--
	--
	--

	Ease of downloading data
	--
	--
	--

	Data and Imagery Delivery Format and Method
	--
	--
	--

	Convenience of delivery
	--
	--
	--

	Timeliness of delivery
	--
	--
	--

	Usage - Use of LANCE NRT Products
	83
	--
	--

	Ease of using the products
	82
	--
	--

	Accuracy of data and/or imagery
	84
	--
	--

	Usefulness of products
	85
	--
	--

	Customer Support
	88
	44
	--

	Professionalism
	89
	--
	--

	Technical knowledge
	88
	--
	--

	Timeliness of response
	87
	--
	--

	How well issue was handled
	86
	44
	--

	Data Track
	--
	--
	--

	FIRMS Track
	--
	--
	--

	Rapid Response Track
	--
	--
	--

	Worldview Track
	79
	75
	--

	GIBS Track
	--
	--
	--

	Usage - GIBS
	--
	--
	--

	Customer Satisfaction Index
	80
	74
	--

	Overall satisfaction
	80
	75
	--

	Compared to expectations
	80
	74
	--

	Compared to ideal
	79
	73
	--

	Likelihood to recommend
	87
	88
	--

	Likelihood to recommend
	87
	88
	--

	Likelihood to use again
	88
	89
	--

	Likelihood to use again
	88
	89
	--


* Significant difference at 90% confidence level


(Worldview Service Area) Table 31 – 2016 Scores by Able to download imagery-data in the format you prefer
	Sample Size
	Able to download in preferred format
	Not able
	Significant Difference

	Sample Size
	50
	7
	NA

	Search and Download Visualization
	80
	71
	--

	Ease of finding imagery
	80
	83
	--

	Ease of downloading imagery
	81
	61
	*

	Timeliness of image availability
	81
	68
	--

	Search and Download Data
	--
	--
	--

	Ease of finding data
	--
	--
	--

	Ease of downloading data
	--
	--
	--

	Data and Imagery Delivery Format and Method
	--
	--
	--

	Convenience of delivery
	--
	--
	--

	Timeliness of delivery
	--
	--
	--

	Usage - Use of LANCE NRT Products
	84
	77
	--

	Ease of using the products
	84
	65
	*

	Accuracy of data and/or imagery
	84
	83
	--

	Usefulness of products
	85
	83
	--

	Customer Support
	88
	--
	--

	Professionalism
	89
	--
	--

	Technical knowledge
	88
	--
	--

	Timeliness of response
	87
	--
	--

	How well issue was handled
	86
	--
	--

	Data Track
	--
	--
	--

	FIRMS Track
	--
	--
	--

	Rapid Response Track
	--
	--
	--

	Worldview Track
	80
	68
	--

	GIBS Track
	--
	--
	--

	Usage - GIBS
	--
	--
	--

	Customer Satisfaction Index
	81
	69
	*

	Overall satisfaction
	82
	67
	*

	Compared to expectations
	82
	67
	*

	Compared to ideal
	80
	73
	--

	Likelihood to recommend
	87
	89
	--

	Likelihood to recommend
	87
	89
	--

	Likelihood to use again
	87
	90
	--

	Likelihood to use again
	87
	90
	--


* Significant difference at 90% confidence level


(GIBS Service Area) Table 32 – 2016 Scores by Frequency access GIBS imagery services
	Sample Size
	Daily
	Weekly
	Monthly
	A few times a year

	Sample Size
	16
	6
	7
	9

	Search and Download Visualization
	72
	75
	89
	77

	Ease of finding imagery
	--
	--
	--
	--

	Ease of downloading imagery
	--
	--
	--
	--

	Timeliness of image availability
	72
	75
	89
	77

	Search and Download Data
	--
	--
	--
	--

	Ease of finding data
	--
	--
	--
	--

	Ease of downloading data
	--
	--
	--
	--

	Data and Imagery Delivery Format and Method
	--
	--
	--
	--

	Convenience of delivery
	--
	--
	--
	--

	Timeliness of delivery
	--
	--
	--
	--

	Usage - Use of LANCE NRT Products
	--
	--
	--
	--

	Ease of using the products
	--
	--
	--
	--

	Accuracy of data and/or imagery
	--
	--
	--
	--

	Usefulness of products
	--
	--
	--
	--

	Customer Support
	80
	78
	100
	61

	Professionalism
	78
	78
	--
	70

	Technical knowledge
	89
	78
	--
	63

	Timeliness of response
	85
	78
	--
	56

	How well issue was handled
	69
	78
	100
	56

	Data Track
	--
	--
	--
	--

	FIRMS Track
	--
	--
	--
	--

	Rapid Response Track
	--
	--
	--
	--

	Worldview Track
	--
	--
	--
	--

	GIBS Track
	73
	78
	85
	76

	Usage - GIBS
	74
	81
	82
	73

	Customer Satisfaction Index
	69
	74
	80
	72

	Overall satisfaction
	69
	74
	86
	77

	Compared to expectations
	73
	76
	76
	73

	Compared to ideal
	66
	70
	79
	65

	Likelihood to recommend
	83
	80
	89
	79

	Likelihood to recommend
	83
	80
	89
	79

	Likelihood to use again
	85
	80
	89
	78

	Likelihood to use again
	85
	80
	89
	78





(GIBS Service Area) Table 33 – 2016 Scores by How you access GIBS imagery services~
	Sample Size
	Adobe Flash/Flex
	Bing Maps
	ESRI ArcGIS Online
	ESRI ArcGIS/ArcMap desktop
	ESRI iOS

	Sample Size
	0
	10
	7
	19
	2

	Search and Download Visualization
	--
	75
	71
	78
	100

	Ease of finding imagery
	--
	--
	--
	--
	--

	Ease of downloading imagery
	--
	--
	--
	--
	--

	Timeliness of image availability
	--
	75
	71
	78
	100

	Search and Download Data
	--
	--
	--
	--
	--

	Ease of finding data
	--
	--
	--
	--
	--

	Ease of downloading data
	--
	--
	--
	--
	--

	Data and Imagery Delivery Format and Method
	--
	--
	--
	--
	--

	Convenience of delivery
	--
	--
	--
	--
	--

	Timeliness of delivery
	--
	--
	--
	--
	--

	Usage - Use of LANCE NRT Products
	--
	--
	--
	--
	--

	Ease of using the products
	--
	--
	--
	--
	--

	Accuracy of data and/or imagery
	--
	--
	--
	--
	--

	Usefulness of products
	--
	--
	--
	--
	--

	Customer Support
	--
	82
	74
	68
	74

	Professionalism
	--
	50
	50
	65
	50

	Technical knowledge
	--
	100
	100
	78
	100

	Timeliness of response
	--
	100
	100
	74
	100

	How well issue was handled
	--
	67
	50
	57
	50

	Data Track
	--
	--
	--
	--
	--

	FIRMS Track
	--
	--
	--
	--
	--

	Rapid Response Track
	--
	--
	--
	--
	--

	Worldview Track
	--
	--
	--
	--
	--

	GIBS Track
	--
	74
	67
	77
	80

	Usage - GIBS
	--
	74
	62
	79
	75

	Customer Satisfaction Index
	--
	75
	66
	73
	83

	Overall satisfaction
	--
	68
	57
	70
	50

	Compared to expectations
	--
	77
	73
	77
	100

	Compared to ideal
	--
	81
	68
	73
	100

	Likelihood to recommend
	--
	83
	79
	82
	100

	Likelihood to recommend
	--
	83
	79
	82
	100

	Likelihood to use again
	--
	83
	78
	82
	100

	Likelihood to use again
	--
	83
	78
	82
	100


~ Multiple selections allowed


(GIBS Service Area) Table 33 – 2016 Scores by How you access GIBS imagery services~ – continued 
	Sample Size
	GDAL
	Google Earth
	Google Maps
	Intergraph Geospatial Portal
	Leaflet

	Sample Size
	8
	30
	14
	5
	5

	Search and Download Visualization
	93
	76
	77
	89
	84

	Ease of finding imagery
	--
	--
	--
	--
	--

	Ease of downloading imagery
	--
	--
	--
	--
	--

	Timeliness of image availability
	93
	76
	77
	89
	84

	Search and Download Data
	--
	--
	--
	--
	--

	Ease of finding data
	--
	--
	--
	--
	--

	Ease of downloading data
	--
	--
	--
	--
	--

	Data and Imagery Delivery Format and Method
	--
	--
	--
	--
	--

	Convenience of delivery
	--
	--
	--
	--
	--

	Timeliness of delivery
	--
	--
	--
	--
	--

	Usage - Use of LANCE NRT Products
	--
	--
	--
	--
	--

	Ease of using the products
	--
	--
	--
	--
	--

	Accuracy of data and/or imagery
	--
	--
	--
	--
	--

	Usefulness of products
	--
	--
	--
	--
	--

	Customer Support
	75
	75
	69
	75
	81

	Professionalism
	59
	73
	64
	59
	67

	Technical knowledge
	93
	78
	82
	93
	100

	Timeliness of response
	93
	74
	76
	93
	96

	How well issue was handled
	59
	67
	56
	59
	63

	Data Track
	--
	--
	--
	--
	--

	FIRMS Track
	--
	--
	--
	--
	--

	Rapid Response Track
	--
	--
	--
	--
	--

	Worldview Track
	--
	--
	--
	--
	--

	GIBS Track
	86
	76
	75
	82
	81

	Usage - GIBS
	85
	76
	74
	84
	81

	Customer Satisfaction Index
	81
	72
	70
	78
	79

	Overall satisfaction
	78
	73
	68
	60
	69

	Compared to expectations
	85
	74
	75
	89
	84

	Compared to ideal
	81
	69
	68
	87
	84

	Likelihood to recommend
	94
	83
	82
	91
	89

	Likelihood to recommend
	94
	83
	82
	91
	89

	Likelihood to use again
	97
	84
	84
	91
	89

	Likelihood to use again
	97
	84
	84
	91
	89


~ Multiple selections allowed



(GIBS Service Area) Table 33 – 2016 Scores by How you access GIBS imagery services~ – continued 
	Sample Size
	NASA World Wind
	OpenLayers
	SCCIS Uniview
	Worldview
	Other

	Sample Size
	0
	10
	2
	0
	3

	Search and Download Visualization
	--
	84
	100
	--
	80

	Ease of finding imagery
	--
	--
	--
	--
	--

	Ease of downloading imagery
	--
	--
	--
	--
	--

	Timeliness of image availability
	--
	84
	100
	--
	80

	Search and Download Data
	--
	--
	--
	--
	--

	Ease of finding data
	--
	--
	--
	--
	--

	Ease of downloading data
	--
	--
	--
	--
	--

	Data and Imagery Delivery Format and Method
	--
	--
	--
	--
	--

	Convenience of delivery
	--
	--
	--
	--
	--

	Timeliness of delivery
	--
	--
	--
	--
	--

	Usage - Use of LANCE NRT Products
	--
	--
	--
	--
	--

	Ease of using the products
	--
	--
	--
	--
	--

	Accuracy of data and/or imagery
	--
	--
	--
	--
	--

	Usefulness of products
	--
	--
	--
	--
	--

	Customer Support
	--
	75
	74
	--
	56

	Professionalism
	--
	59
	50
	--
	33

	Technical knowledge
	--
	93
	100
	--
	78

	Timeliness of response
	--
	93
	100
	--
	83

	How well issue was handled
	--
	59
	50
	--
	33

	Data Track
	--
	--
	--
	--
	--

	FIRMS Track
	--
	--
	--
	--
	--

	Rapid Response Track
	--
	--
	--
	--
	--

	Worldview Track
	--
	--
	--
	--
	--

	GIBS Track
	--
	82
	80
	--
	65

	Usage - GIBS
	--
	83
	75
	--
	65

	Customer Satisfaction Index
	--
	77
	83
	--
	71

	Overall satisfaction
	--
	71
	50
	--
	48

	Compared to expectations
	--
	82
	100
	--
	81

	Compared to ideal
	--
	79
	100
	--
	85

	Likelihood to recommend
	--
	84
	100
	--
	89

	Likelihood to recommend
	--
	84
	100
	--
	89

	Likelihood to use again
	--
	86
	100
	--
	89

	Likelihood to use again
	--
	86
	100
	--
	89


~ Multiple selections allowed



(GIBS Service Area) Table 34 – 2016 Scores by Able to request GIBS imagery using the web service you prefer
	Sample Size
	Able to request in preferred web service
	Not able
	Significant Difference

	Sample Size
	25
	13
	NA

	Search and Download Visualization
	81
	66
	*

	Ease of finding imagery
	--
	--
	--

	Ease of downloading imagery
	--
	--
	--

	Timeliness of image availability
	81
	66
	*

	Search and Download Data
	--
	--
	--

	Ease of finding data
	--
	--
	--

	Ease of downloading data
	--
	--
	--

	Data and Imagery Delivery Format and Method
	--
	--
	--

	Convenience of delivery
	--
	--
	--

	Timeliness of delivery
	--
	--
	--

	Usage - Use of LANCE NRT Products
	--
	--
	--

	Ease of using the products
	--
	--
	--

	Accuracy of data and/or imagery
	--
	--
	--

	Usefulness of products
	--
	--
	--

	Customer Support
	79
	64
	*

	Professionalism
	78
	67
	--

	Technical knowledge
	85
	61
	*

	Timeliness of response
	79
	61
	*

	How well issue was handled
	69
	67
	--

	Data Track
	--
	--
	--

	FIRMS Track
	--
	--
	--

	Rapid Response Track
	--
	--
	--

	Worldview Track
	--
	--
	--

	GIBS Track
	80
	70
	*

	Usage - GIBS
	80
	68
	*

	Customer Satisfaction Index
	77
	64
	*

	Overall satisfaction
	79
	67
	--

	Compared to expectations
	78
	67
	*

	Compared to ideal
	75
	58
	*

	Likelihood to recommend
	85
	77
	--

	Likelihood to recommend
	85
	77
	--

	Likelihood to use again
	87
	76
	*

	Likelihood to use again
	87
	76
	*


* Significant difference at 90% confidence level


(GIBS Service Area) Table 35 – 2016 Scores by Able to request GIBS imagery in the format you prefer
	Sample Size
	Able to request in preferred format
	Not able
	Significant Difference

	Sample Size
	33
	5
	NA

	Search and Download Visualization
	77
	71
	--

	Ease of finding imagery
	--
	--
	--

	Ease of downloading imagery
	--
	--
	--

	Timeliness of image availability
	77
	71
	--

	Search and Download Data
	--
	--
	--

	Ease of finding data
	--
	--
	--

	Ease of downloading data
	--
	--
	--

	Data and Imagery Delivery Format and Method
	--
	--
	--

	Convenience of delivery
	--
	--
	--

	Timeliness of delivery
	--
	--
	--

	Usage - Use of LANCE NRT Products
	--
	--
	--

	Ease of using the products
	--
	--
	--

	Accuracy of data and/or imagery
	--
	--
	--

	Usefulness of products
	--
	--
	--

	Customer Support
	76
	--
	--

	Professionalism
	76
	--
	--

	Technical knowledge
	80
	--
	--

	Timeliness of response
	76
	--
	--

	How well issue was handled
	69
	--
	--

	Data Track
	--
	--
	--

	FIRMS Track
	--
	--
	--

	Rapid Response Track
	--
	--
	--

	Worldview Track
	--
	--
	--

	GIBS Track
	77
	73
	--

	Usage - GIBS
	76
	74
	--

	Customer Satisfaction Index
	74
	61
	--

	Overall satisfaction
	77
	58
	*

	Compared to expectations
	75
	64
	--

	Compared to ideal
	70
	62
	--

	Likelihood to recommend
	84
	71
	--

	Likelihood to recommend
	84
	71
	--

	Likelihood to use again
	85
	69
	*

	Likelihood to use again
	85
	69
	*


* Significant difference at 90% confidence level


(GIBS Service Area) Table 36 – 2016 Scores by Format used
	Sample Size
	PNG
	KML
	GeoTIFF
	Other

	Sample Size
	6
	10
	16
	1

	Search and Download Visualization
	81
	71
	79
	100

	Ease of finding imagery
	--
	--
	--
	--

	Ease of downloading imagery
	--
	--
	--
	--

	Timeliness of image availability
	81
	71
	79
	100

	Search and Download Data
	--
	--
	--
	--

	Ease of finding data
	--
	--
	--
	--

	Ease of downloading data
	--
	--
	--
	--

	Data and Imagery Delivery Format and Method
	--
	--
	--
	--

	Convenience of delivery
	--
	--
	--
	--

	Timeliness of delivery
	--
	--
	--
	--

	Usage - Use of LANCE NRT Products
	--
	--
	--
	--

	Ease of using the products
	--
	--
	--
	--

	Accuracy of data and/or imagery
	--
	--
	--
	--

	Usefulness of products
	--
	--
	--
	--

	Customer Support
	97
	75
	74
	47

	Professionalism
	100
	81
	78
	0

	Technical knowledge
	100
	78
	63
	100

	Timeliness of response
	94
	72
	59
	100

	How well issue was handled
	94
	69
	72
	0

	Data Track
	--
	--
	--
	--

	FIRMS Track
	--
	--
	--
	--

	Rapid Response Track
	--
	--
	--
	--

	Worldview Track
	--
	--
	--
	--

	GIBS Track
	78
	74
	80
	60

	Usage - GIBS
	74
	74
	80
	49

	Customer Satisfaction Index
	72
	69
	79
	66

	Overall satisfaction
	85
	70
	83
	0

	Compared to expectations
	72
	74
	76
	100

	Compared to ideal
	59
	61
	78
	100

	Likelihood to recommend
	83
	78
	87
	100

	Likelihood to recommend
	83
	78
	87
	100

	Likelihood to use again
	84
	81
	87
	100

	Likelihood to use again
	84
	81
	87
	100





(GIBS Service Area) Table 37 – 2016 Scores by Uses of the near real-time GIBS imagery
	Sample Size
	Within your project
	For redistribution
	Customization, then distribution

	Sample Size
	26
	4
	8

	Search and Download Visualization
	75
	81
	78

	Ease of finding imagery
	--
	--
	--

	Ease of downloading imagery
	--
	--
	--

	Timeliness of image availability
	75
	81
	78

	Search and Download Data
	--
	--
	--

	Ease of finding data
	--
	--
	--

	Ease of downloading data
	--
	--
	--

	Data and Imagery Delivery Format and Method
	--
	--
	--

	Convenience of delivery
	--
	--
	--

	Timeliness of delivery
	--
	--
	--

	Usage - Use of LANCE NRT Products
	--
	--
	--

	Ease of using the products
	--
	--
	--

	Accuracy of data and/or imagery
	--
	--
	--

	Usefulness of products
	--
	--
	--

	Customer Support
	81
	95
	61

	Professionalism
	81
	100
	56

	Technical knowledge
	78
	100
	78

	Timeliness of response
	76
	89
	70

	How well issue was handled
	78
	89
	41

	Data Track
	--
	--
	--

	FIRMS Track
	--
	--
	--

	Rapid Response Track
	--
	--
	--

	Worldview Track
	--
	--
	--

	GIBS Track
	76
	81
	75

	Usage - GIBS
	77
	74
	76

	Customer Satisfaction Index
	72
	77
	72

	Overall satisfaction
	76
	86
	63

	Compared to expectations
	73
	75
	76

	Compared to ideal
	67
	69
	76

	Likelihood to recommend
	80
	94
	82

	Likelihood to recommend
	80
	94
	82

	Likelihood to use again
	83
	89
	81

	Likelihood to use again
	83
	89
	81





Table 38 – 2016 Scores by Use of NRT Data and Imagery
	Sample Size
	Within your project
	For redistribution
	Customization, then distribution

	Sample Size
	628
	30
	115

	Search and Download Visualization
	80
	85
	81

	Ease of finding imagery
	80
	85
	81

	Ease of downloading imagery
	80
	85
	82

	Timeliness of image availability
	79
	84
	82

	Search and Download Data
	78
	66
	74

	Ease of finding data
	77
	67
	75

	Ease of downloading data
	80
	65
	74

	Data and Imagery Delivery Format and Method
	80
	73
	76

	Convenience of delivery
	80
	75
	78

	Timeliness of delivery
	79
	70
	75

	Usage - Use of LANCE NRT Products
	81
	76
	78

	Ease of using the products
	80
	77
	78

	Accuracy of data and/or imagery
	80
	76
	79

	Usefulness of products
	81
	75
	78

	Customer Support
	84
	80
	85

	Professionalism
	86
	86
	85

	Technical knowledge
	86
	86
	86

	Timeliness of response
	81
	80
	85

	How well issue was handled
	84
	74
	85

	Data Track
	78
	60
	73

	FIRMS Track
	81
	75
	77

	Rapid Response Track
	83
	78
	82

	Worldview Track
	77
	93
	80

	GIBS Track
	--
	--
	--

	Usage - GIBS
	--
	--
	--

	Customer Satisfaction Index
	78
	75
	75

	Overall satisfaction
	80
	75
	79

	Compared to expectations
	78
	75
	74

	Compared to ideal
	76
	75
	73

	Likelihood to recommend
	87
	83
	85

	Likelihood to recommend
	87
	83
	85

	Likelihood to use again
	89
	87
	87

	Likelihood to use again
	89
	87
	87





Table 39 – 2016 Scores by Adequately Informed When Data Is Not Available
	Sample Size
	Informed when data not available
	Not informed
	Never experienced an unavailability

	Sample Size
	436
	262
	415

	Search and Download Visualization
	82
	72
	79

	Ease of finding imagery
	83
	75
	81

	Ease of downloading imagery
	84
	78
	76

	Timeliness of image availability
	81
	71
	77

	Search and Download Data
	81
	74
	78

	Ease of finding data
	80
	74
	77

	Ease of downloading data
	81
	73
	79

	Data and Imagery Delivery Format and Method
	81
	73
	80

	Convenience of delivery
	82
	74
	80

	Timeliness of delivery
	80
	72
	80

	Usage - Use of LANCE NRT Products
	81
	77
	81

	Ease of using the products
	80
	76
	81

	Accuracy of data and/or imagery
	81
	77
	80

	Usefulness of products
	82
	77
	82

	Customer Support
	84
	81
	83

	Professionalism
	85
	85
	86

	Technical knowledge
	86
	85
	86

	Timeliness of response
	83
	76
	80

	How well issue was handled
	83
	81
	81

	Data Track
	80
	71
	76

	FIRMS Track
	82
	76
	79

	Rapid Response Track
	85
	75
	77

	Worldview Track
	81
	72
	77

	GIBS Track
	77
	66
	82

	Usage - GIBS
	77
	64
	81

	Customer Satisfaction Index
	79
	71
	77

	Overall satisfaction
	81
	73
	79

	Compared to expectations
	79
	71
	77

	Compared to ideal
	77
	70
	76

	Likelihood to recommend
	87
	83
	87

	Likelihood to recommend
	87
	83
	87

	Likelihood to use again
	89
	85
	88

	Likelihood to use again
	89
	85
	88





Table 40 – 2016 Scores by Requested Assistance
	Sample Size
	Used support staff
	Not used support staff
	Significant Difference

	Sample Size
	187
	926
	NA

	Search and Download Visualization
	79
	78
	--

	Ease of finding imagery
	79
	81
	--

	Ease of downloading imagery
	80
	81
	--

	Timeliness of image availability
	79
	77
	--

	Search and Download Data
	79
	78
	--

	Ease of finding data
	78
	77
	--

	Ease of downloading data
	79
	78
	--

	Data and Imagery Delivery Format and Method
	79
	79
	--

	Convenience of delivery
	81
	79
	--

	Timeliness of delivery
	76
	79
	--

	Usage - Use of LANCE NRT Products
	81
	80
	--

	Ease of using the products
	80
	79
	--

	Accuracy of data and/or imagery
	80
	80
	--

	Usefulness of products
	82
	80
	--

	Customer Support
	83
	--
	--

	Professionalism
	85
	--
	--

	Technical knowledge
	86
	--
	--

	Timeliness of response
	81
	--
	--

	How well issue was handled
	82
	--
	--

	Data Track
	77
	76
	--

	FIRMS Track
	80
	79
	--

	Rapid Response Track
	78
	82
	--

	Worldview Track
	79
	78
	--

	GIBS Track
	80
	75
	--

	Usage - GIBS
	82
	73
	--

	Customer Satisfaction Index
	79
	76
	*

	Overall satisfaction
	80
	78
	--

	Compared to expectations
	78
	76
	--

	Compared to ideal
	78
	74
	*

	Likelihood to recommend
	86
	86
	--

	Likelihood to recommend
	86
	86
	--

	Likelihood to use again
	88
	88
	--

	Likelihood to use again
	88
	88
	--


* Significant difference at 90% confidence level


Table 41– 2016 Scores by Received Help on First Request
	Sample Size
	Received help needed on first request
	Did not receive help needed on first request
	Significant Difference

	Sample Size
	171
	16
	NA

	Search and Download Visualization
	79
	83
	--

	Ease of finding imagery
	79
	81
	--

	Ease of downloading imagery
	80
	81
	--

	Timeliness of image availability
	79
	83
	--

	Search and Download Data
	78
	83
	--

	Ease of finding data
	78
	83
	--

	Ease of downloading data
	79
	83
	--

	Data and Imagery Delivery Format and Method
	78
	84
	--

	Convenience of delivery
	81
	84
	--

	Timeliness of delivery
	76
	83
	--

	Usage - Use of LANCE NRT Products
	81
	81
	--

	Ease of using the products
	81
	79
	--

	Accuracy of data and/or imagery
	81
	79
	--

	Usefulness of products
	82
	83
	--

	Customer Support
	84
	72
	*

	Professionalism
	86
	73
	*

	Technical knowledge
	86
	82
	--

	Timeliness of response
	82
	68
	*

	How well issue was handled
	84
	61
	*

	Data Track
	77
	83
	--

	FIRMS Track
	80
	81
	--

	Rapid Response Track
	79
	72
	--

	Worldview Track
	77
	100
	--

	GIBS Track
	82
	77
	--

	Usage - GIBS
	86
	75
	--

	Customer Satisfaction Index
	79
	74
	--

	Overall satisfaction
	81
	70
	--

	Compared to expectations
	78
	76
	--

	Compared to ideal
	78
	76
	--

	Likelihood to recommend
	87
	79
	--

	Likelihood to recommend
	87
	79
	--

	Likelihood to use again
	88
	84
	--

	Likelihood to use again
	88
	84
	--


* Significant difference at 90% confidence level


[bookmark: _Toc465939925]Chapter III: Summary
The 2016 aggregate Customer Satisfaction Index (CSI) for NASA LANCE of 77 represents performance that is generally strong and consistent with results from 2014. At 77, NASA LANCE CSI is thirteen points above the current federal government average. Respondents report a very strong likelihood to recommend LANCE to a colleague (86) and are especially likely to use the services provided by LANCE in the future (88).  
Search & Download Visualization holds the highest impact on satisfaction again in 2016, at 2.2. Given its relatively lower score of 79, Search & Download Visualization should be considered a priority for improvement. Respondents are most critical of the Timeliness of image availability, which scores lowest at 78, despite a three-point improvement since 2014. Considering the high degree of leverage Search and Download Visualization has on CSI, focus improvement efforts on Search & Download Visualization, in order to drive CSI upward.
Data & Imagery Delivery Format & Method provides an opportunity for improvement with a relatively low score (79) and a high impact of 1.4. Both the Convenience of delivery and the Timeliness of delivery declined significantly in 2016 and score relatively low compared to other area of measurement. Work to ensure that Data and Imagery delivery is timely, convenient, and meeting the needs of its users. 
Search & Download Data receives the lowest score of all drivers, with a score of 78. Respondents report declining experiences relating to Ease of downloading data, which has dropped a significant three points since 2014. With an impact of 1.1, Search & Download Data has a strong influence on overall CSI.  Work to better understand the specific issues users are having downloading data in order to make improvements before performance drops any further.
Customer Support (83) and Usage – Use of LANCE NRT Products (80) both score especially well and are considered strengths among respondents, despite performance declines this year. Maintain the strong performance in these areas to maintain CSI moving forward. Examine those areas that declined this year, specifically the Ease of using the products (down two points) and the Degree to which the product(s) helped you accomplish your intended goals (down two points) to better understand the dip in performance and determine how to correct this before more ground is lost.
The survey also collected background information about the NASA LANCE user. LANCE websites (48%) and Internet Searches (45%) were the most common methods to search for products and services. Fires (73%), Vegetation (40%), and Agriculture (28%) were the most common areas of need. FIRMS (68%) and Data downloading (65%) were the most commonly used LANCE NRT services. In terms of the useful timeframe for LANCE NRT products, nearly half (49%) indicated a timeframe of less than 3 hours. 
In most cases (92%), users were able to find the information they needed. Seventeen percent download data on a daily basis. Nearly all of the time (90%) users are able to download in their preferred format which is split between HTTPS (62%) and FTP (34%). Nearly one-quarter (24%) of respondents reported that they were not informed when data was not available, but the percentage that never experienced unavailability (37%) climbed two percentage points since 2014.
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NASA LANCE Near Real-Time Data 
2016 Customer Satisfaction Questionnaire
8/10/2016
Introduction
NASA would like to hear from its customers about the services we provide you through the Land Atmosphere Near real-time Capability for EOS (LANCE), a service of the NASA Earth Observing System Data and Information System (EOSDIS).
The survey should take approximately 10 to 15 minutes to complete. All submitted information is collected and processed by CFI Group, an independent research and consulting firm. When you finish the survey, your responses will be sent directly to a database located on CFI Group's server, which cannot be accessed through any NASA online system.
Your answers are voluntary, but your opinions are very important. Your responses will remain anonymous and will only be reported in aggregate. If at any time you do not feel comfortable answering a question, you may choose not to answer. This survey is authorized by Office of Management and Budget Control No. 1090-0007, which expires on May 31, 2018. 
Questions or problems with the survey?  Email NASASurvey@cfigroup.com.
Our records indicate that you are a customer of the NASA Land Atmosphere Near real-time Capability for EOS (LANCE).
Q1a. Please select the Services which you use: 
(check all that apply)
1. Data download 
2. FIRMS (Fire Information for Resource Management System)
3. Rapid Response image subsets, gallery or swath images
4. Worldview
5. GIBS (Global Imagery Browse Services) e.g. Web Map Tile Services (WMTS), KML (Keyhole Markup Language) for Google Earth applications
Q1b. Now select which service you wish to evaluate with this survey. 
(Select one.) 
1. Data download 
2. FIRMS (Fire Information for Resource Management System)
3. Rapid Response image subsets, gallery or swath images
4. Worldview
5. GIBS (Global Imagery Browse Services) e.g., Web Map Tile Services (WMTS), KML (Keyhole Markup Language) for Google Earth applications
Note: If you frequently use multiple LANCE Services, please answer the questions for the service you selected. You will be given the opportunity to evaluate additional LANCE Services at the end of this survey.
Background (All survey respondents receive) 
Q2. Where are you currently located? [Dropdown country list]
Q3. For which area do you need LANCE near real-time products? Please select all that apply:
1. Agriculture
2. Air quality
3. Ash plumes
4. Drought
5. Dust storms
6. Fires
7. Floods
8. Severe storms
9. Snow cover / sea ice
10. Smoke plumes
11. Vegetation
12. Volcanoes
13. Weather (cloud formation and precipitation)
14. Other (please specify)
Q4. Which best describes your interest?
1. Answering science questions including modeling/forecasting
2. Conservation / natural resource management
3. Humanitarian / managing hazards or disasters
4. Media – press/news/blogs/social media
5. Monitoring air quality
6. Preview for data / science products selection
7. Personal / educational
8. Other, please specify

Q5. LANCE near real-time products are generally available within 3 hours of spacecraft acquisition; what time frame is most useful to you? 
1. Less than 3 hours
2. Less than 6 hours
3. Less than 12 hours
4. Less than 24 hours
Search and Download (General)
Q6. Which of the following do you use to search for LANCE near real-time products or services? (Please specify all that apply)
1. LANCE websites
2. Earthdata Search Client
3. Worldview
4. Reverb
5. GCMD (Global Change Master Directory)
6. Internet search (e.g., Google)
7. Other (Please specify)

Q7. Did you find the information you needed (e.g., product descriptions, users guides, tool guides) to help you work with the LANCE near real-time products or services?
1. Yes [Skip to one of the 5 tracks depending on ans. to Q1]
2. No

Q8. (If Q7=2) What specific information were you looking for but could not find? [Open-end]

[Go to one of the 5 tracks depending on ans. to Q1]

1 - DATA TRACK (search, delivery)
Search/Download Data [Ask section if Q1b=1] 
Q1A  How frequently do you download LANCE near real-time data?
1. Daily
2. Weekly
3. Monthly
4. Few times a year
Think about your search and download of near real-time data and data products using LANCE services, using a 10-point scale, on which “1” means “Poor” and “10” means “Excellent,” please rate …
Q1B  Ease of finding data you want
Q1C  Ease of downloading data
Data Delivery Format and Method  [Ask section if Q1b=1] 
Q1D  Are you able to download data in the format you prefer? 
1. Yes [Skip to Q1F]
2. No 

Q1E What is your preferred format? [Open-end]

Q1F  What is your preferred method for downloading data?
1. FTP client
2. HTTPS via web browser
3. Other (please specify)

Think about the delivery of the LANCE near real-time products, using a 10-point scale, on which “1” means “Poor” and “10” means “Excellent,” please rate …

Q1G  Convenience of delivery
Q1H  Timeliness of data availability

[Go to Q9] 


2 - FIRMS TRACK (search, delivery)
Search/Download (FIRMS) [Ask section if Q1b=2] 
Q2A Which FIRMS services do you use?
1. Email alerts
2. Web Fire Mapper
3. Shape File (SHP), Google Earth (KML), text file download
4. Archive Download tool
5. Web Services

Q2B  How frequently do you browse / download or receive data from FIRMS?
1. Daily
2. Weekly
3. Monthly
4. Few times a year

Q2C Do you use FIRMS to browse only? 
1. Yes [Go to Q2F]
2. No

Think about the FIRMS products you accessed, using a 10-point scale, on which “1” means “Poor” and “10” means “Excellent,” please rate …

Q2D  Ease of finding data you want 
Q2E  Ease of downloading data

[Go to Q2H]
Think about the FIRMS browse product you accessed, using a 10-point scale, on which “1” means “Poor” and “10” means “Excellent,” please rate …

Q2F  Ease of finding data you want 
Q2G Timeliness of browse availability
[Go to Q14] 
Data Delivery Format and Method (FIRMS) [Ask section if Q2C=2] 
Q2H  Are you able to download FIRMS data in the format you prefer? 
1. Yes [Skip to Q2J]
2. No 

Q2I  What is your preferred format? [Open-end]

Q2J  What is your preferred method for downloading data?
1. FTP (txt / csv file)
2. HTTPS (txt /csv, shp, kml)
3. Archive Download Tool
4. Email alerts
5. Web services 
6. Other (please specify)

Think about the delivery of the FIRMS products, using a 10-point scale, on which “1” means “Poor” and “10” means “Excellent,” please rate …

Q2K  Convenience of delivery
Q2L  Timeliness of data availability
[Go to Q9] 

3 - Rapid Response TRACK (search, delivery) 
Search/Download Visualization [Ask section if Q1b=3] 
Q3A  How frequently do you browse or download LANCE near real-time imagery in Rapid Response?
1. Daily
2. Weekly
3. Monthly
4. Few times a year

Q3B  Do you use Rapid Response to download imagery? 
1. Yes 
2. No [Go to Q3F]

Thinking about Rapid Response, using a 10-point scale, on which “1” means “Poor” and “10” means “Excellent,” please rate …

Q3C  Ease of finding imagery you want
Q3D  Ease of downloading imagery
Q3E Timeliness of image availability

	[Go to Q3H]

Thinking about Rapid Response for viewing near real-time imagery, using a 10-point scale, on which “1” means “Poor” and “10” means “Excellent,” please rate …

Q3F  Ease of finding imagery you want
Q3G Timeliness of image availability

	[Go to Q14] 
Imagery Delivery Format and Method  [Ask section if Q3B=1 and Q3C through Q3E] 
Q3H  Are you able to download imagery in the format you prefer? 
1. Yes [Skip to Q3J]
2. No 

Q3I  What is your preferred format? [Open-end]

Q3J Have you tried viewing / downloading imagery from Worldview?
1. Yes 
2. No  [Go to Q9]

Q3K  Would you consider switching from Rapid Response to Worldview?
1. Yes 
2. No [Explain why not -- Open end]

[go to Q9] 


4 - Worldview TRACK (search, delivery) 
Search/Download Visualization [Ask section if Q1b=4] 
Q4A  How frequently do you browse or download LANCE near real-time imagery using Worldview?
1. Daily
2. Weekly
3. Monthly
4. Few times a year

Q4B Do you use Worldview to download imagery or the underlying data granules?
1. Yes
2. No [Go to Q4G]

Thinking about Worldview, using a 10-point scale, on which “1” means “Poor” and “10” means “Excellent,” please rate …

Q4C  Ease of finding imagery you want 
Q4D  Ease of downloading imagery (include not applicable (n/a) as well as 1-10)
Q4E  Ease of downloading data granules (include n/a as well as 1-10)
Q4F  Timeliness of image availability 

[Go to Q4I]

Thinking about Worldview for viewing near real-time imagery, using a 10-point scale, on which “1” means “Poor” and “10” means “Excellent,” please rate …

Q4G  Ease of finding imagery you want
Q4H  Timeliness of image availability

[Go to Q14] 
Imagery Delivery Format and Method [Ask section if Q4B=1] 
Q4I  Are you able to download imagery/data in the format you prefer? 
1. Yes [skip to Q4K]
2. No 

Q4J  What is your preferred format? [Open-end]

Q4K Are there any products available in LANCE but not in Worldview that you would like to see in Worldview? [Open-end]

Q4L Are there any features which are missing from Worldview which would help your work? [Open-end]


[Go to Q9] 


5 - Global Imagery Browse Services (GIBS) TRACK (search, delivery) 
Search/Download Visualization [Ask section if Q1b=5] 
Q5A  How frequently do you access GIBS imagery services?
1. Daily
2. Weekly
3. Monthly
4. Few times a year

Q5B What tool, application or library do you use to access GIBS imagery services? [Select all that apply] 
1. Bing Maps
2. ESRI ArcGIS Online
3. ESRI ArcGIS/ArcMap desktop
4. ESRI iOS
5. GDAL-based scripts
6. Google Earth
7. Google Maps
8. Intergraph Geospatial Portal
9. Leaflet
10. OpenLayers
11. SCCIS Uniview
12. Other (Please specify)


Thinking about GIBS, using a 10-point scale, on which “1” means “Poor” and “10” means “Excellent,” please rate …

Q5C  Quality of imagery 
Q5D  Quality of service documentation 
Q5E  Timeliness of image availability 
Imagery Delivery Format and Method [Ask section if Q1b=5] 
Q5F  Are you able to request GIBS imagery using the web service you prefer? 
1. Yes  [go to Q5H]
2. No 
Q5G What is your preferred web service? [Open-ended]

Q5H Are you able to request GIBS imagery in the format you prefer? 
1. Yes 
2. No [Go to Q5J]

Q5I  What format do you use?

1. PNG
2. KML
3. GeoTIFF
4. Other [please specify]

Q5J  What is your preferred format? [Open-ended]

Think about the LANCE near real-time imagery you access through GIBS, on a 10-point scale, on which “1” means “Poor” and “10” means “Excellent,” please rate …

Q5K  Ease of finding imagery you want
Q5L  Timeliness of imagery availability
GIBS Usage (Use of GIBS near real-time imagery) [Ask section if Q1b=5] 
Think about the LANCE near real-time imagery you access through GIBS, on a 10-point scale, on which “1” means “Poor” and “10” means “Excellent,” please rate …

Q5M. Ease of using in the formats and web services provided
Q5N  Usefulness of near real-time GIBS imagery for your needs

Q5O How do you use the near real-time GIBS imagery?
1. Within your project? [skip to Q14]
2. For redistribution [go to Q5R] 
3. Customization, then distribution


Q5P How do you customize LANCE near real-time GIBS?] [Open ended]

Q5R What user groups do you send them to? [Open ended]

[Go to Q14]





Users who download data come to this point 
Usage (Use of LANCE near real-time Products) – for all users except view-only users
(If Q1b=1, Q2C=2, Q3B=1 or Q4B=1, then respondent receives Q9, 10, 11) 
Think about how you use the near real-time data/imagery products once you have downloaded them. Using a 10-point scale, on which “1” means “Poor” and “10” means “Excellent,” please rate …

Q9  Ease of using the product(s) in the delivered format  
Q10 Accuracy of data and/or imagery
Q11 The degree to which the product(s) helped you accomplish your intended goals

Q11  (Ask if Q1b=1, Q2C=2, Q3B=1 or Q4B=1) How do you use the near real-time products that you get?
1. Within your project [Skip to Q14]
2. For redistribution [Skip to Q13]
3. Customization, then distribution

Q12 (If Q11=3)  How do you customize LANCE near real-time products? [Open-end]

Q13 (If Q11=2 or 3)  What user groups do you send them to? [Open-end]

Users who only view or browse imagery come to this point

Q14   (If Q1b = 2 AND Q2C=1, If Q1b = 3 AND Q3B=2, If Q1b = 4 AND Q4B=2, If Q1b = 5)

 Are you aware that LANCE near real-time data is different from NASA’s Standard Science Quality products
1. Yes  
2. No 

[LANCE near real-time data are not considered as accurate as Standard Science Quality products. LANCE data are processed rapidly, using predicted, rather than definitive geo-location data and less accurate ancillary data, in order to make them available within 3 hours of observation]. 
Customer Support (All survey respondents receive) 
Q15  Are you adequately informed when LANCE near real-time data or products are not available? 
1. Yes
2. No 
3. Never experienced an unavailability

Q16  Have you ever requested assistance from the LANCE user support staff?
a. Yes
b. No [Skip to Q22]

Think about the LANCE user support staff you interacted with, using a 10-point scale, on which “1” means “Poor” and “10” means “Excellent”, please rate them on the following…

Q17  Professionalism
Q18  Technical knowledge
Q19  Timeliness of response

Q20  Were you able to get the help you needed on your first request for assistance? 
1. Yes
2. No

Q21  Using a 10-point scale on which “1” means “handled very poorly” and “10” means “handled very well”, please rate how well the your issue was handled. 
ACSI (All survey respondents receive) 
Q22  Using a 10-point scale on which 1 means “Very Dissatisfied” and 10 means “Very Satisfied,” how satisfied are you with the data products and services provided by LANCE?

Q23  Using a 10-point scale on which 1 now means “Falls short of your expectations” and 10 means “Exceeds your expectations,” to what extent have the data products and services provided by LANCE fallen short of or exceeded your expectations.

Q24  Now, imagine an ideal provider of near real-time data products and services. How close does LANCE come to that ideal provider you just imagined?  Please use a 10-point scale on which 1 means “Not at all close to the ideal,” and 10 means “Very close to the ideal.” 
OUTCOMES (All survey respondents receive) 
Q25  Using a 10-point scale on where  “1” means “Not at all likely” and “10” means “Very likely,” how likely are you to recommend LANCE to a colleague? 

Q26  Using a 10-point scale, on which  “1” means “Not at all likely” and “10” means “Very likely,” how likely are you to use the services provided by LANCE in the future?
CLOSING (All survey respondents receive) 
Q27  Do you have any additional comments or suggestions about possible improvements to LANCE near real-time data, imagery, services, tools, documentation, or the websites that you would like to share? Are you finding what you need on our websites? (please comment)

Q28  Would you like to be included in future NASA surveys? Please provide your e-mail address below. [Open-end]


Please click on the "Finish" button below to send your responses to CFI Group's secure database. You will be given an option to respond to this survey for another LANCE service.

Your survey responses have been received.


If you would like to respond to this survey for another LANCE Service, please click here or save the URL below to respond at another time.


NASA appreciates your input and will use this feedback to better serve its customers.
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	Ease of finding imagery

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	2.00
	1
	.1
	.8
	.8

	
	3.00
	2
	.2
	1.5
	2.3

	
	4.00
	2
	.2
	1.5
	3.8

	
	5.00
	6
	.5
	4.6
	8.5

	
	6.00
	10
	.9
	7.7
	16.2

	
	7.00
	17
	1.5
	13.1
	29.2

	
	8.00
	21
	1.9
	16.2
	45.4

	
	9.00
	32
	2.9
	24.6
	70.0

	
	10.00 Excellent
	39
	3.5
	30.0
	100.0

	
	Total
	130
	11.7
	100.0
	

	Missing
	-90.00 NA
	983
	88.3
	
	

	Total
	1113
	100.0
	
	



	Ease of downloading imagery

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	2.00
	1
	.1
	.9
	.9

	
	3.00
	3
	.3
	2.8
	3.7

	
	4.00
	1
	.1
	.9
	4.6

	
	4.50
	1
	.1
	.9
	5.6

	
	5.00
	6
	.5
	5.6
	11.1

	
	5.50
	1
	.1
	.9
	12.0

	
	6.00
	4
	.4
	3.7
	15.7

	
	6.50
	1
	.1
	.9
	16.7

	
	7.00
	9
	.8
	8.3
	25.0

	
	7.50
	6
	.5
	5.6
	30.6

	
	8.00
	14
	1.3
	13.0
	43.5

	
	8.50
	1
	.1
	.9
	44.4

	
	9.00
	21
	1.9
	19.4
	63.9

	
	9.50
	5
	.4
	4.6
	68.5

	
	10.00 Excellent
	34
	3.1
	31.5
	100.0

	
	Total
	108
	9.7
	100.0
	

	Missing
	-90.00 NA
	1005
	90.3
	
	

	Total
	1113
	100.0
	
	




	
Timeliness of image availability

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	2.00
	1
	.1
	.6
	.6

	
	3.00
	2
	.2
	1.2
	1.8

	
	3.50
	1
	.1
	.6
	2.5

	
	4.00
	4
	.4
	2.5
	4.9

	
	5.00
	12
	1.1
	7.4
	12.3

	
	5.50
	1
	.1
	.6
	12.9

	
	6.00
	15
	1.3
	9.2
	22.1

	
	6.50
	2
	.2
	1.2
	23.3

	
	7.00
	15
	1.3
	9.2
	32.5

	
	7.50
	2
	.2
	1.2
	33.7

	
	8.00
	26
	2.3
	16.0
	49.7

	
	8.50
	1
	.1
	.6
	50.3

	
	9.00
	41
	3.7
	25.2
	75.5

	
	9.50
	1
	.1
	.6
	76.1

	
	10.00 Excellent
	39
	3.5
	23.9
	100.0

	
	Total
	163
	14.6
	100.0
	

	Missing
	-90.00 NA
	950
	85.4
	
	

	Total
	1113
	100.0
	
	



	Ease of finding data

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	1.00 Poor
	6
	.5
	.7
	.7

	
	2.00
	5
	.4
	.5
	1.2

	
	3.00
	13
	1.2
	1.4
	2.6

	
	4.00
	17
	1.5
	1.9
	4.5

	
	5.00
	61
	5.5
	6.7
	11.2

	
	6.00
	58
	5.2
	6.4
	17.5

	
	7.00
	155
	13.9
	17.0
	34.5

	
	8.00
	196
	17.6
	21.5
	56.0

	
	9.00
	177
	15.9
	19.4
	75.4

	
	10.00 Excellent
	225
	20.2
	24.6
	100.0

	
	Total
	913
	82.0
	100.0
	

	Missing
	-90.00 NA
	200
	18.0
	
	

	Total
	1113
	100.0
	
	



	Ease of downloading data

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	1.00 Poor
	3
	.3
	.5
	.5

	
	2.00
	3
	.3
	.5
	.9

	
	3.00
	10
	.9
	1.6
	2.5

	
	4.00
	20
	1.8
	3.2
	5.7

	
	5.00
	44
	4.0
	6.9
	12.6

	
	6.00
	37
	3.3
	5.8
	18.5

	
	7.00
	80
	7.2
	12.6
	31.1

	
	8.00
	136
	12.2
	21.5
	52.5

	
	9.00
	108
	9.7
	17.0
	69.6

	
	10.00 Excellent
	193
	17.3
	30.4
	100.0

	
	Total
	634
	57.0
	100.0
	

	Missing
	-90.00 NA
	479
	43.0
	
	

	Total
	1113
	100.0
	
	



	Convenience of delivery

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	2.00
	4
	.4
	.6
	.6

	
	3.00
	4
	.4
	.6
	1.3

	
	4.00
	8
	.7
	1.3
	2.6

	
	5.00
	37
	3.3
	5.9
	8.5

	
	6.00
	45
	4.0
	7.2
	15.7

	
	7.00
	87
	7.8
	13.9
	29.6

	
	8.00
	150
	13.5
	24.0
	53.5

	
	9.00
	117
	10.5
	18.7
	72.2

	
	10.00 Excellent
	174
	15.6
	27.8
	100.0

	
	Total
	626
	56.2
	100.0
	

	Missing
	-90.00 NA
	487
	43.8
	
	

	Total
	1113
	100.0
	
	





	Timeliness of delivery

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	1.00 Poor
	3
	.3
	.5
	.5

	
	2.00
	2
	.2
	.3
	.8

	
	3.00
	8
	.7
	1.3
	2.1

	
	4.00
	12
	1.1
	1.9
	4.0

	
	5.00
	42
	3.8
	6.8
	10.8

	
	6.00
	34
	3.1
	5.5
	16.3

	
	7.00
	100
	9.0
	16.2
	32.5

	
	8.00
	140
	12.6
	22.6
	55.1

	
	9.00
	115
	10.3
	18.6
	73.7

	
	10.00 Excellent
	163
	14.6
	26.3
	100.0

	
	Total
	619
	55.6
	100.0
	

	Missing
	-90.00 NA
	494
	44.4
	
	

	Total
	1113
	100.0
	
	



	Ease of using the products

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	1.00 Poor
	2
	.2
	.3
	.3

	
	3.00
	5
	.4
	.7
	.9

	
	4.00
	10
	.9
	1.4
	2.3

	
	5.00
	41
	3.7
	5.6
	7.9

	
	6.00
	63
	5.7
	8.5
	16.4

	
	7.00
	104
	9.3
	14.1
	30.5

	
	8.00
	165
	14.8
	22.4
	52.8

	
	9.00
	144
	12.9
	19.5
	72.4

	
	10.00 Excellent
	204
	18.3
	27.6
	100.0

	
	Total
	738
	66.3
	100.0
	

	Missing
	-90.00 NA
	340
	30.5
	
	

	
	-11.00 Don't know
	35
	3.1
	
	

	
	Total
	375
	33.7
	
	

	Total
	1113
	100.0
	
	





	Accuracy of data and/or imagery

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	1.00 Poor
	2
	.2
	.3
	.3

	
	3.00
	5
	.4
	.7
	1.0

	
	4.00
	8
	.7
	1.1
	2.1

	
	5.00
	33
	3.0
	4.6
	6.7

	
	6.00
	51
	4.6
	7.1
	13.8

	
	7.00
	112
	10.1
	15.7
	29.5

	
	8.00
	164
	14.7
	22.9
	52.4

	
	9.00
	166
	14.9
	23.2
	75.7

	
	10.00 Excellent
	174
	15.6
	24.3
	100.0

	
	Total
	715
	64.2
	100.0
	

	Missing
	-90.00 NA
	340
	30.5
	
	

	
	-11.00 Don't know
	58
	5.2
	
	

	
	Total
	398
	35.8
	
	

	Total
	1113
	100.0
	
	



	Usefulness of products

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	1.00 Poor
	1
	.1
	.1
	.1

	
	2.00
	2
	.2
	.3
	.4

	
	3.00
	5
	.4
	.7
	1.1

	
	4.00
	6
	.5
	.8
	1.9

	
	5.00
	32
	2.9
	4.3
	6.2

	
	6.00
	49
	4.4
	6.6
	12.8

	
	7.00
	105
	9.4
	14.2
	27.0

	
	8.00
	177
	15.9
	23.9
	50.9

	
	9.00
	169
	15.2
	22.8
	73.8

	
	10.00 Excellent
	194
	17.4
	26.2
	100.0

	
	Total
	740
	66.5
	100.0
	

	Missing
	-90.00 NA
	340
	30.5
	
	

	
	-11.00 Don't know
	33
	3.0
	
	

	
	Total
	373
	33.5
	
	

	Total
	1113
	100.0
	
	





	Professionalism

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	1.00 Poor
	1
	.1
	.6
	.6

	
	5.00
	9
	.8
	5.1
	5.6

	
	6.00
	8
	.7
	4.5
	10.1

	
	7.00
	20
	1.8
	11.2
	21.3

	
	8.00
	29
	2.6
	16.3
	37.6

	
	9.00
	37
	3.3
	20.8
	58.4

	
	10.00 Excellent
	74
	6.6
	41.6
	100.0

	
	Total
	178
	16.0
	100.0
	

	Missing
	-90.00 NA
	926
	83.2
	
	

	
	-11.00 Don't know
	9
	.8
	
	

	
	Total
	935
	84.0
	
	

	Total
	1113
	100.0
	
	



	Technical knowledge

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	4.00
	2
	.2
	1.1
	1.1

	
	5.00
	5
	.4
	2.8
	4.0

	
	6.00
	8
	.7
	4.5
	8.5

	
	7.00
	24
	2.2
	13.6
	22.0

	
	8.00
	28
	2.5
	15.8
	37.9

	
	9.00
	30
	2.7
	16.9
	54.8

	
	10.00 Excellent
	80
	7.2
	45.2
	100.0

	
	Total
	177
	15.9
	100.0
	

	Missing
	-90.00 NA
	926
	83.2
	
	

	
	-11.00 Don't know
	10
	.9
	
	

	
	Total
	936
	84.1
	
	

	Total
	1113
	100.0
	
	





	Timeliness of response

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	1.00 Poor
	1
	.1
	.6
	.6

	
	3.00
	2
	.2
	1.1
	1.7

	
	4.00
	2
	.2
	1.1
	2.8

	
	5.00
	12
	1.1
	6.7
	9.5

	
	6.00
	12
	1.1
	6.7
	16.2

	
	7.00
	22
	2.0
	12.3
	28.5

	
	8.00
	36
	3.2
	20.1
	48.6

	
	9.00
	26
	2.3
	14.5
	63.1

	
	10.00 Excellent
	66
	5.9
	36.9
	100.0

	
	Total
	179
	16.1
	100.0
	

	Missing
	-90.00 NA
	926
	83.2
	
	

	
	-11.00 Don't know
	8
	.7
	
	

	
	Total
	934
	83.9
	
	

	Total
	1113
	100.0
	
	



	How well issue was handled

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	1.00 Handled very poorly
	2
	.2
	1.1
	1.1

	
	4.00
	2
	.2
	1.1
	2.2

	
	5.00
	10
	.9
	5.6
	7.8

	
	6.00
	10
	.9
	5.6
	13.4

	
	7.00
	28
	2.5
	15.6
	29.1

	
	8.00
	21
	1.9
	11.7
	40.8

	
	9.00
	43
	3.9
	24.0
	64.8

	
	10.00 Handled very well
	63
	5.7
	35.2
	100.0

	
	Total
	179
	16.1
	100.0
	

	Missing
	-90.00 NA
	926
	83.2
	
	

	
	-11.00 Don't know
	8
	.7
	
	

	
	Total
	934
	83.9
	
	

	Total
	1113
	100.0
	
	





	Overall satisfaction

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	1.00 Very dissatisfied
	6
	.5
	.5
	.5

	
	2.00
	7
	.6
	.6
	1.2

	
	3.00
	5
	.4
	.4
	1.6

	
	4.00
	15
	1.3
	1.3
	3.0

	
	5.00
	56
	5.0
	5.0
	8.0

	
	6.00
	67
	6.0
	6.0
	14.0

	
	7.00
	180
	16.2
	16.2
	30.2

	
	8.00
	286
	25.7
	25.7
	55.9

	
	9.00
	243
	21.8
	21.8
	77.7

	
	10.00 Very satisfied
	248
	22.3
	22.3
	100.0

	
	Total
	1113
	100.0
	100.0
	



	Compared to expectations

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	1.00 Falls short of expectations
	6
	.5
	.5
	.5

	
	2.00
	2
	.2
	.2
	.7

	
	3.00
	5
	.4
	.4
	1.2

	
	4.00
	15
	1.3
	1.3
	2.5

	
	5.00
	76
	6.8
	6.8
	9.3

	
	6.00
	77
	6.9
	6.9
	16.3

	
	7.00
	227
	20.4
	20.4
	36.7

	
	8.00
	270
	24.3
	24.3
	60.9

	
	9.00
	269
	24.2
	24.2
	85.1

	
	10.00 Exceeds your expectations
	166
	14.9
	14.9
	100.0

	
	Total
	1113
	100.0
	100.0
	





	Compared to ideal

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	1.00 Not at all close to the ideal
	6
	.5
	.5
	.5

	
	2.00
	2
	.2
	.2
	.7

	
	3.00
	9
	.8
	.8
	1.5

	
	4.00
	16
	1.4
	1.4
	3.0

	
	5.00
	79
	7.1
	7.1
	10.1

	
	6.00
	111
	10.0
	10.0
	20.0

	
	7.00
	225
	20.2
	20.2
	40.3

	
	8.00
	285
	25.6
	25.6
	65.9

	
	9.00
	213
	19.1
	19.1
	85.0

	
	10.00 Very close to the ideal
	167
	15.0
	15.0
	100.0

	
	Total
	1113
	100.0
	100.0
	



	Likelihood to recommend

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	1.00 Not at all likely
	3
	.3
	.3
	.3

	
	2.00
	4
	.4
	.4
	.7

	
	3.00
	4
	.4
	.4
	1.0

	
	4.00
	11
	1.0
	1.0
	2.1

	
	5.00
	36
	3.2
	3.4
	5.4

	
	6.00
	35
	3.1
	3.3
	8.7

	
	7.00
	90
	8.1
	8.4
	17.1

	
	8.00
	203
	18.2
	19.0
	36.1

	
	9.00
	190
	17.1
	17.8
	53.9

	
	10.00 Very likely
	492
	44.2
	46.1
	100.0

	
	Total
	1068
	96.0
	100.0
	

	Missing
	-11.00 Don't know
	45
	4.0
	
	

	Total
	1113
	100.0
	
	





	Likelihood to use again

	
	Frequency
	Percent
	Valid Percent
	Cumulative Percent

	Valid
	1.00 Not at all likely
	1
	.1
	.1
	.1

	
	2.00
	1
	.1
	.1
	.2

	
	3.00
	4
	.4
	.4
	.6

	
	4.00
	4
	.4
	.4
	.9

	
	5.00
	33
	3.0
	3.1
	4.0

	
	6.00
	34
	3.1
	3.2
	7.2

	
	7.00
	77
	6.9
	7.2
	14.4

	
	8.00
	181
	16.3
	17.0
	31.4

	
	9.00
	205
	18.4
	19.2
	50.6

	
	10.00 Very likely
	527
	47.3
	49.4
	100.0

	
	Total
	1067
	95.9
	100.0
	

	Missing
	-11.00 Don't know
	46
	4.1
	
	

	Total
	1113
	100.0
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Q3. For which area do you need LANCE near real-time products? Other (please specify)
aerosols
Animal Movimentation
Data compression
Wildlife Management
global rays, insolation
Forestry
vietnam
Aod
AEROSOLS
Forest
mobility of biodiversity
Livestock
Peatland restoration
Sea water turbidity
Searching for a missing aeroplane
Forestry
Deforrestation
No use for near real time
Chlorophyl
original forecast methods verification
Forest fire
Topography
oil spills
State Border and Toponymy
conservations
algae bloom
land, cities
Environment, Forestry, Conservation
Conservation
forest cover
Education
Level 0 and 1 processed data
ice shelves
urban climate
Chemical Emergency Response
FOREST
planning
national parks
Origin of fire and impact
coastal
Glacier Geomorphology
Water
Oil Spills, Mine Spills, etc. 
Polar vessel sea ice navigation
Soil quality
GIS and Datajournalism 
earth sceince
cultural heritage
forestry 
Conservation
Forestcover changes
chlorophyll
Aral Sea vanishing
I used it for an assignment - I am a student
International Ice Patrol - for icebergs in addition to sea ice
water quality
monitoring of climate change and its effects on ecosystems
aerosols
oceanography
looking at Gulf of Mexico before and after BP oil spill.
security
Encironment
cháy rừng
Forests
Education
Antrhopology
Protected area
landcover
CLIMATE
forest
desforestation
Geology
Forest 
Environment
Civil Engineering
numerical modelling and data assimilation
hydrology
soil uses
Earth quakes
forestry
National park area
Frontières des pays et regions
Hazards
Tsunamis
water resourses
Estimation of industrial activity
Earth 
Personal use 
WATER BALANCE, BATHYMETRY IN LAKE
Ecology
Other land use  such as mining(gold)
Wind
Water detection
Water management 
Ice monitoring
Energy
Forestry
Forest
Water
Hydro Power
Geology
Weather (temperature and humidity)
Chemtrails
Ministry of Environment, Wildlife & Tourism
Oceanography
various studies in the University
marine
Meteorology
Ocean Color
Ocean
Forest Reserve
Land cover changes
TSS
Forests
Hotspot
forest fire


Q4. Which best describes your interest? Other (please specify)
Forage production
Research purpose
I took part in NASA Hackaton, so I had needed that service for Aircheck application
vietnam
Forest Cover, Licence Area, Forest Plantation & Degraded Area
vietnam
Aerosol impact on climate
 Effects on Transportation
Forestry Management
personal safety driving in back country
Transportation incident reporting
Monitiring hotspot
Wildfire management
monitoring forest fires in Greece in real time and have an image of burnt areas
researcher
ATMOSPHERIC VOLTAGE INDEX
monitoring water quality
Public safety professional, fire department
Validation of Direct Readout processing
Bush Fire brigade 
Volcano monitoring
Emergency Response
forest fire early detection
forest fire monitoring
Insurance 
water quality
polar vessel sea ice navigation
home insurance
Architecture 
Forest Fires Monitoring
Wildfire monitoring
The International Ice Patrol provides daily iceberg warnings to the maritime community.
Firefighting purpose
User support
forest fire
Work - Fire Control Situational Awareness
Searching for possible wild fires 
Wildfire Management
Economic Impact
Research
ranch manegement
research
Operational sea ice mapping
Firefighter pilot
Monitor forest fire risk to company assets
Macroeconomics/Development
TV Overhead, radio station
Utility Asset Protection
satallite data quality check
Fire service
Public Utility
geology
Chemtrails
investigacion causas
Research-Economic impacts of pollution due to fires
land use and land use change
Conservation natural resources management
Monitoring stress in vegetation
2000-2016
data processing and weather analysis
Fire protection association


Q6. Which of the following do you use to search for LANCE near real-time products or services? Other (please specify)
email alert FIRMS service
FIRMS
http://oas.gsfc.nasa.gov/floodmap/index.html
I used rest  API to download parts. If I remember right, it is Echo
vietnam
vietnam
GIOVANNI
Modis images
I dont search; I know where the products are and ftp directly
notificaiton emails
emailed to me
I don't use LANCE
FIRMS Modis Collection 6 VIRS375
FIRMS website
scripts
FIRMS FTP Server
NCI.ORG.AU
usgs glovis
one of lab memebers told me
GLOVIS
firms
FIRMS
FIRMS
ftp
Earth Observation Data
http://neo.sci.gsfc.nasa.gov
ftp direct access
servicios de deteccion de incendios forestales via CONABIO
forum website about atmospheric sciences
geomac, gis
earthexplorer
NowCoast might use your products
FIRMS
Natural resources related
email alert service 
Recive FIRMS image
FIRMS email hotspot report
FTP access
FTP repository
EarthExplorer
WFDSS (fire decision support)
USGS
my App (C#)
Global Forest Watch
topography
e-mail
Lance website
email alerts
Remote pixel
2000-2016


Q8. (If Q7=2) What specific information were you looking for but could not find? [Open-end]
What specific information were you looking for but could not find? 
[bookmark: _GoBack]product specifications and product reliability
Some people do not have the technical training to management of the different tools that you have available, need training in Spanish, and many more courses for the general population.
Any one
When I last looked FIRMS only gave information regarding fires on land, it didn't give any information about fires at sea. An aircraft that crashes at sea may produce a fire, but even if this was detected by the satellite the information (when I last looked) wouldn't be shown on the FIRMS map. 
how to obtain good real time images - I haven't put the time in to wrok out the system properly yet since it all changed say a year ago.
Always need real time data to help manage disaster information as a first responder for Butte County California
repository records
hot spot mapping.
Too broad range for my purposes 
area with fire and fire alerts.
History of fires, for example a kml file with all the fires of the previous year. 
pollution
Superficies brulées
depend
Fire spot
No specific information but It's a little bit difficult to search for detailed information about a data.
I was trying to get best quality photos (HD) to check for contaminated areas. It is not easy to access the information. 
f
Real acquisition time
Document specifications
CO2 & SO2 presence in air
Landsat 8 
Looking for real-time (as real-time as is available) wildfire data across the U.S. /  / Specifically with regard to 'burn maps', e.g. how big the fire is, how much it has spread, how much acreage it's consumed  (as opposed to a single lat/long plot of where the fire is located). / 
Seria interesante que este a la vista una guía como ser ejemplo: Crecientes/flood por continente, país. de acceso rápido. Asi como con otros productos de incendios/fire, índice de vegetaciónn. Este ultimo no lo he podido encontrar. Esto es importante por la tasa de deforestación en América del sur. 
satellite images to a shorter time to central america
Wanted to participate in the training programme
better area selection
accuracy assessments and a user guide with more information on how attributes are calculated
How the modelling process was begin
Fire propagation
FGDC compliant metadata for geospatial data.
The difference between hot spot and fires (forest, bush)
como me llega como reporte en el correo, en el mismo no hay un links especifico para estos detalles
Ice cover over periods of time was very difficult to find.
Burned Area and Severity
Real time fire status
I looking specific information for Fire ? 
La carte de la zone 
procecing modis images for fires
internet
As a member of the general public, without education in meteorology or computer systems, the amount of information available is overwhelming. I was looking for smoke plumes for wildfires in California. I look forward to learning to use the system better, as the information available is amazing.
satellite images to see fires in evolution.
I seek easy to use real-time satellite mapping and tracking of fire change over time. There are end-user tools (WFDSS in US, AFIS in Africa, NAFI in northern Australia), but I think we need a global and universal tool, for use by public and experts.
image download links
characteristics of the satellite image 
Wind related data
I need information covering the entire month or back dating for at least the entire year.
Information about creating color images from MODIS products.
NA
Nothing
 circle the range that I want to find
How to find general overview of the fire detection around my area.
Illegal eforestation, Mining invasions in amazon rainforest 
Actually I think that LANCE is not a well knowed product. I'm a frequent user of WorldView and USGS Earth Explorer and I had used FIRMS in previous situations. However today is my first contact with LANCE data.
baixar imagem setrel2
Data covering different natural disasters worldwide, not just limited to USA.
Forest conservation, specially about diforestation
no
Accurate hot spots for fires in SE Asia


Q1E What is your preferred format? [Open-end]
Shapefile
hdf
geotif
ASCII, NetCDF 
.CSV
tif
.img
netCDF
geotiff
pdf
Netcdf
TIF
HDF
TIFF
img
vector
Tiff
tiff
tif
BT
binary
gif
tiff
Data were not available for my area of interest.
kml
.kml, .xls
shepe
*.img
TIFF
ESRI shp
geotiff
shp file; jpg;
GeoTIFF
.csv
NetCDF
.nc
excel
netCDF4
netcdf
geotiff
Shp


Q1F  What is your preferred method for downloading data? Other (please specify)
API
I could not got whole information from rest API, because it was not full. Seems like search did not return whole information. So I was able to download all parts only from FTP client
GIOVANNI
e-mail
https wget script
2000-2016
.nc files 
wget
and using Mac-wget and Curl commands
i use wget and curl scripts 
UNIDATA´s LDM and FTP for backup
ssap@svtc.ru
automated HTTPS via curl/wget
OpenDAP
Shapefile


Q2I What is your preferred format? [Open-end]
shp
NAD
netcdf
Kml
google search
RSS
picture
.xsl; .txt
JSON
pdf
kmz
.kml
HD real time jpg's
MS Word
.dat
kml
.txt
timestamped KMZ
txt
Q2J What is your preferred method for downloading data? Other (please specify)
Mirror sever in China


Q3I What is your preferred format? [Open-end]
JPG, giff
Lgood
PDF
Q3K Would you consider switching from Rapid Response to Worldview? If No [Explain why not – Open End]
I am comfortable using Rapid Response
network connection too slow; data not in consistent format; image scale not consistent
I´m used to it.
LANCE displays better imagery 
Some computers don't have all they need for this. 
Its not simple
it would require re-coding of scripts
We seems to get a better product from Rapid Response
Q4J  What is your preferred format? [Open-end]
large geotiff >250MB
Json for that certain project.
jpg or google map data.
JPG
csv, gis, kmz
netcdf
aqua modis carbon dioxide
Jpg


Q4K Are there any products available in LANCE but not in Worldview that you would like to see in Worldview? [Open-end]
Meteorological products from NOAA such as weather model data
Enough for research.
i don´t remember yet
yes
can download firespot data real time
Hi: / I like reviews previos 2012 May  / Thanks
no
??
MOD09GQ - corrected surface reflectance seems missing on Worldview
No
 NO not yet
don't know.
no 
N/A
Estación Espacial (the Spacial station) 
no
N/A
yes, carbon dioxide filter at aqua modis has been vanished more than 10 days ago
Chemtrail dispersion analytics 
Tidak


Q4L Are there any features which are missing from Worldview which would help your work? [Open-end]
Are there any features which are missing from Worldview which would help your work?
yes
Everything is almost fine.
No
no
ya but i can the other tools
be able input area of interest by .kml or shapefile
TVE elevtion over the sea / 
Format conversion.
Data from 2002 is not yet available for oceanography
Just larger location labels. When I download an image, the print is usually too small.
so far so good
Some choice of predefined color schemes to download products such as Aerosol Optical Depth instead of the rainbow palette would be great. I notice it is already becoming available for some of the products.
Information and specs when clicking on a fire hotspot would be great. 
Better load time, more Zoom power,3D globe 
automatically go to the current day
the transformation of vegetation over time
no
N/A
Studies planets
I can not open view for Dust score older  than 1 year.
it's OK for me
ok
Netcdf data download for a specified area / 
---
No
yes, carbon dioxide filter at aqua modis has been vanished more than 10 days aqo. we can't get any day/night carbon dioxide image from aqua modis in worldview. 
Chemtrail dispersion
Tidak


Q5B What tool, application or library do you use to access GIBS imagery services? Other (please specify)
vietnam
own scripts
Qgis


Q5G What is your preferred web service? [Open-ended]
lance
googlemaps
API EARTH
arc/web
Google Heart
Q5I  What format do you use? Other (please specify)
vietnam
Q5J  What is your preferred format? [Open-ended]
shp
Q5P How do you customize LANCE near real-time GIBS?] [Open ended]
add CloudSat overpass, lat and lon grids, coastlines and country labels
create products for Indian region
5
-
Q5R What user groups do you send them to? [Open ended]
NASA, NOAA and other interested parties
scanex
Meteorologists
fire & protected area managers
2
de trabajo
Local E-government and E-government agencies
forest fire


Q12 (If Q11=3)  How do you customize LANCE near real-time products? [Open-end]
Mix with Local Sensor Data and contextualize it
QGIS
We set triggers for alerts and event response
mapping with GIS software
quantitative models are applied to produce added value products
Erdas
Develop value-added satellite products for dissemination to operational forecasters
Map overlays
ArcGIS, add features and landmarks, then add fires by week
good
Processing imagery then make prediction
Verification on site
image processing
statiscical and modelling
integrate with other spatial data
open and view in Qgis
Using Smartphone
aerosol 
in GIS
with excel tabs
We reproject the data and add watermarks
several maps
in newsflash
reprojecting
majority are value added products using the LANCE derived radiances
With the real fires (coordinates)
Qgis
Fire spread simulation
Adding other related information in order to explain such events more cleary
formats and simbology to publish
Superimposition on existing territory maps in GIS
vbvb
Fire spread simulation
Show layers data
Maps and graphics
INTEGRATE INTO OTHER RELATIONAL DATABASE
clip, reproject, embed in GIS
Image enhancement
Working as GIS data
We show fires in our own map 
For news articles
add local layers
Statistics, overlays with villages areas
Edited the display icon for proper representation in another application
Overlay shp file
Using Google Earth and GIS for Mapping Distribution
Markup of oil spills and other environmental incidents.
integration into consumer-facing news product
Add labels - such as storm names or fire names and locations
Have no idea to answer
Arcgis
overlay with other data
Mash up map of Fire Department calls and hotspots.
For fire and haze analysis 
overlay with another spatial layer info
clip
upload to ArcMap
AOD and Chl plus rain 
perfect
Create maps of affected areas
Highlighting areas
Accumulate based on government adminstrative region in our country
forgot, sorry
News related
no lo se
change the format for some algorithm
Add info
Using ArcGIS
Convert and Import into OziExplorer
extract surface water extent and other product information and generate map layers
Various ways, depending on client needs
yes
grad research
ArcGIS analysis
data processing
Exportto KML for modeling and presentations to agency admin and public.
We run a spatial clustering analysis to identify areas of high fire activity. 
Supply to news media sites and network television
shp
mapping
Coloring and shading parameters during visualization
-
climate
add typo, lables and directions
converce to .shp
arcgis
Re-elaboration of Satellite Pictures
baseng
timestamped KMZ, with years/months folders
set the time duration for the specific data I need
use fire point detection to generate estimation of burned area


Q13 (If Q11=2 or 3) What user groups do you send them to? [Open-end]
gis
public & private entities
Governement authorities
Internal company business groups
Local authorities
my students
State level
NOAA National Weather Service Weather Forecast Offices and National Centers
Arson investigation 
newsletter subsribers
emergancy
to ministry or local farmers
Company groiup
other employee
Mawas Group
student
Ministry Senior Officers
colage
Team DAMKAR 9Firefighthing)
Institute
population
coworkers
Government
at work
Wildfire origin and cause determination group
workgroup
DoD and the public
Fire Brigade users
public, internal officers
Firefighters
Government agency and general public
public in web viewer for company people
Forest Management personnel, Fire Departments
vbvbv
Civil protection / Firefighter
Google and firemans
managers
Humanitarian
NONE
Fire management department, press
work
World
decision makers
Forestal and people in general
They are published on our newspaper website
goverment, ong, particulars, 
Management, local politicians
showed the approach to prospective customers
Manager
Conservation Organizations, Government, NGOs
none at this time, as the fire data we need doesnt seem to be available
public- via nasa.gov websites
decision makers, practitioners
ONG, medios de difusion
Surveyor
1
internal Organization
Media, Consumers, Fire agencies
Colleagues
Science, Media, Environment
Village Land Forest Reserves
yes
Monitoring and Enforcement Group
academics
no
neighbours
public web
NBC
Friends and family
our partners
Regional government stakeholder relating with fire mitigation program
none
Media, finance
incendios
Forestry Colleagues
group of research in computer science departement of Bogor Agricultural University
Clients
Students and interests
Goverment, NGOs, Local People
Search & Rescue
world-wide disasters practitioners
Researchers in my organization
Clients
public
Rhodesian Forum
students
Subscribers
National Wildfires Bulletin Members 
academic and research
Agency admins, cooperators, public
Emergency managers
N/A
Fire departament
lab in National Central University, Taiwan
--
rangers and other staff
5.29512E+11
Just to employees internally, at NASA
-
aceh conservation
climate
operational field personnel
my office
none
air quality community
Facebook oriented pages
Global Forest Watch users
basenglagi
technical staff, national parks managers
I am not sure


Q27  Do you have any additional comments or suggestions about possible improvements to LANCE near real-time data, imagery, services, tools, documentation, or the websites that you would like to share? Are you finding what you need on our websites? (please comment)
No
much people dont know inglish; the traslate to spanish will be more expansive de information 
Yes
yes
.
Thanks for the service and providing the opportunity to use the tool.
La información que utilizo es la de puntos de calor como referencia para todo el país. Puede que alguna pregunte se respondiera extraña, pero no hablo ingles he tratado de entender lo que han preguntado. Los usuarios de lance pueden ser de varios países, por ello hablan diferentes idiomas. yo hablo español
We are extremely interested in the data and services provided. / Real time event data is extremely important for our business response to natural catastrophes. Our business is worldwide. / We would like to keep developing our response procedures based on the data and notifications provided. And extend them to most perils. Thank you
Please if enhance fire pixel resolution to less than 300m.
I manage a large property with minimal road infrastructure. This service gives me a heads up on fire threats during our dry season by sending an e-mail alert...this will prompt an inspection by road or by air. Thank you NASA.
mejorar el servicio de dscarga de datos y de imágenes en tiempo real.
As I mentioned in previous comment I took part in NASA Space Hackaton and I used data for Aircheck application. So I needed data only for few weeks. After hackaton I did not continue working with application 
Yes, absolutely. 
In general there are too many different U.S. Gov. image sites with a confusing array of products covering disjointed time periods. Some coordination and consistency in site design and navigation would help considerably.
Excellent tools/data to have freely available, and easy to use. A great asset to provide, much appreciated.
favor incluir nombre de cuidad en los mapas y limites de fronteras
I am unable to turn off the alerts and am now directing alerts to my trash. 
No
We sometimes look for a number of fire hotspots data. If LANCE can introduce an additional set of hotpots data by number, it will help refering to papers.
Excelente producto
High resolution image in google could be download
Nasa
I would like to access images more quickly (less than 3 hours)
Emailed maps were more scale able I.e. be able to explode map without as much distortion (more pixels)?
Thanks for this great service. Please keep on improving. 
I have asked repeatedly to send me images of Fire alert and not me returned to send the daily information to my e-mail. By Please correct this situation to return to receive reports that I sent previously. Thank you for your collaboration in this application.
Your website is sometimes hard to navigate when one is not an expert in new terminology for locating data.
I AM REALLY THANKFUL TO NASA FOR THIS SERVICE. I PREFER TO DOWNLOAD DATA FROM 'GIOVANNI' WHICH IS VERY EASY TO DOWNLOAD AND PROCESS DATA AS FOR MY REQUIREMENT. I SUGGEST 'NASA LANCE' TO IMPROVE MUCH MORE SATELITE INFORMATION AND DATA QUALITY IN 'GIOVANNI' SITE. IN SOMETIMES ''WORKFLOW FAILS'' IN GIOVANNI EVEN I TRY FOR THE WHOLE DAY. PLEASE CHECK THAT..... /  / ONCE AGAIN I THANK NASA FOR THE SUPPORT TO ME TO INVESTIGATE THE EARTH ATMOSPHERE AND ABOVE TO MY SITE.
me gusta mucho trabajar con sus datos, pero debieran incluir en sus paginas mas idiomas de forma que gente de varios países puedan utilizar sus servicios.
There are many people in the world with this information, you could get to build very good projects in different areas, how important would form a network of trainers around the world, involving children and young people.
no
thnaks indeed for all the help from Lance! / best regards from Brazil /  / Rogerio Martins Mauricio
I am a novice user and the information was a bit hard to find and the instructions for download were somewhat obscure. I can see that it is a very powerful tool, but a simple download of instances from a particular place since 2000 took me several attempts to figure out. I had to split it into several requests because it said the dataset was too big, but there were only about two dozen datapoints in the timeframe. It was very useful, though, once I figured it out.
As the big problem which we found are the clouds over the view we need to watch,could be an easy guide drawing the line of the coast over the cloud to know aproximately where are the area you need observe.With meteorological data you could know what time the image will be clear.
The information I need is usually for a fire at sea, and this data wasn't available when I last looked. / 
eyes, it's so good 
VIIRS archive download for active fire. 
The maps provided by FIRMS emails are not zoomable to any great extent, i.e., only the location of fires/hotspots detected is generally available via these emails. More in-depth zooming into maps or links on the maps to sites or information sources that provide more detailed information about fires would be great.
I take the coordinates of the fire and plot them on Google Earth. This is easily done on a computer, but not so easily on an I-.Phone.  / When I am on the road, my only possibility is to use my smartphone... / I have to write down the coordinates by hand and plot them. / This is rather clumsy. / Any ideas?
I'd like a better map -- topo, or highway/road, or satellite image -- behind the fire map illustrations.  I drive forest roads working on a remote native plant restoration site and usually have one way out, two if I'm lucky, so it helps to know where the fire is.
keep download instruction at the very begining of download page. Awesome
Thank you for keeping this amazing service free of charge.
I Would like make data queries with hotspots daily data for knowing about new fires points, and be able to notice about potential great fires in protected areas in my country.
need - locally administration boundary
The world needs to know about how much burning of forest is actually happening. The smoke haze that blankets SE Asia is completely unacceptable. But their Governments seem to think its fine. Keeping the rich even richer. / Thank you
Need some information algorithm of imagery or methods before uploading the image to the websites. Because this need for some information or documentation.
No Additional Comment. / I will share to other person that iI think need information / Yes I, find what Im need in this websites
It would be great if you could expand MODIS true color imagery pre-2012. I haven't got the AMSR-E imagery to work yet (issues with how the GDAL and xml files are configured). It would be wonderful if you had examples for all types of data you have available. I have recommended this tool to others and they love it. You have to be a savvy user to use the full capabilities. 
The changes made to the email system a year ago mean that I just can't click on a link contained in the email anymore to access mapped fire data within the coordinates of my choice.
FIRMS map resolution very hard to locate location. Added GPS location search would help. Very difficult to locate fire point as no road HWY shown. Just a dot on a blurry map with little local references. 
make it easier to find and use the data
Lance is needed to monitor the phenomenon of the earth, but not many people who can take advantage of this because of the limitations of knowledge or technology. / I find the near real time data in the website when i need, it's good and very helpful
thank you very much
i need real-time data
Yes, I often use the data here, mainly for monitoring particularly in the transition season. 
Please, improve the quality of data provided by LANCE so they can be considered also for education and decision making
No, I don't
Let the data come as quick as possible in real time. The maps of protected areas are very accurate. You need to update protected area boundaries so that you have the latest ones.
1. Some API for data availability - vectors by date. / 2. Mercator data lag too much behind latlong now. 
set alert zone base on AOI
Want to know more about moisture data sets and how they are downloaded
sometime a find what i want, but a need very close to get i want it
thanks
I am French and I have great difficulty actually say my needs and feelings. I use the fires of products to monitor the fire season. until then I can not download images of burned areas or methodology to assess
overall very good
-
nasa lance may in the future be able to provide more innovative services, and there is a fatherly innovation allows download of data
I'd like to have a better map image of forest fires
It is difficult to find daily information  of AOD (aerosol optical depth) values in Vilnius (Lithuania). I would be grateful for the link.
I am based in Czech Republic (which I filled in the field in the questionnaire) but the area I monitor is Kalimantan, Indonesia.
I believe part of the issue for me is not knowing how to navigate to what I actually want. I cannot seem to get the area defined to my  Northwest region of the united states. I have no need for the global information.
Try to find the relation to land uses.
DATA TIME DATE STAMP SHOULD BE BASE ON CELESTRACK  KEPLERS, WHICH INCLUDES, JULIAN DAY,AND ORBIT REV NUMBERS WITH MODIS AND NOAA SATELLITE PASSES. / MOST OF US USE  SATELLITE TRACKING SOFTWARE...AS A BASE REFERENCE POINT AT ONES LOCATION...WORTH CONSIDERING. / 
Please provide higher resolution imagery and data.
Quite satisfied,  / Yes
I think it would be great to distribute all the products in NetCDF (.nc/.nc4) format for easy access and handling, particularly the high spatial resolution products (for example 500 m NDVI products).
no
Overall satisfactory
Ground truthing FIRMS data reveals decent locational accuracy but many incidents are missed.
landsat image of 1980-90 if possible I want it badly but it is not available in the LANCE website.
It is difficult for us Africans with our low Internet rates  to download large data capacities.If we could get this data much more compressed to reduce the size of the download, this would be ideal. /  / Thank You Very Much for LANCE Projet services!!!!!!!!!
I am not really sure if this applies, but there are times when LANCE must switch between nrt1 and nrt2, and would be nice from our end to have one site that would pass us to one or the other depending. So sort of pass through server or concentrator.
To keep data for previous years and share it with those who are interested.
Please change Temperature data format, because people use the data in Celsius, and worldview only shows Kelvin. / Maybe sometime it would be useful tu have access to flood vector data, is crucial for humanitarian purposes. / And thanks for your great work!
yes
No
Need ftp link for download spatial data
Tank You / i'm Indonesia
Mettre quadrillage sur la zone ciblée (au moins trois points)
Podrían proporcionar consolidado por mes y año de alerta temprana de incendios. 
Be able to input other layers of data and it will be even much better if the system provides some simple analysis tools for online users.
need more options for services we want to subscribe
Précision des données feux sur la position latitude et longitude
xcvb
Nothing else
No, everything is good.
Semoga semakin baik kedepannya
Our Direct Readout processing code differs from LANCE in the amount of fill-value padding at the ends of data sets. This is puzzling since we are supposed to be running code with common roots. /  / The data per se is a good match - the difference in size is annoying since it breaks common comparison tools like hdiff.
No
Thank you verry much
I congratulate you for excellent work done from EOSDIS. 
Keep up innovation 
PRETTY SATISFIED...THOUGH WOULD BENEFIT WITH A SIMPLER EXPLANATION OF MARGIN OF ERROR AND HOW TO CONSIDER IT IN DECISION MAKING
knowing the your service it is not orientated to emergency response, it will be great you can provide those services on a more orientated manner, considering the relevancy for community and environment. Me and my organization (www.suatrans.com) we will me more than happy to help you in the process in case you are interested to make some of your resources available. Thanks much. 
If e-mail map charge was faster and.kml or link included at e-mail would be perfect
The LANCE near real-time data provide very important data for our work in fire management, the eMail alert works very well. Thank you!
Thank you very much, your information is very useful!
I j
Large data like panchromatic band such in Landsat could separately download. Sometime in poor internet connection, i experienced failed to download and need to repeat from beginning. / If possible also the download server provide availability to continue the download. So make it easy to complete download the data. Thanks 
LANCE WMTS service could not be used through QGIS software.Wish it is tested and diagnosed why it does not work with QGIS and examples and tutorials are provided  to follow and make use of the products.
Maybe the data real time must avaliable because continous of using data can make a analysis more be better. 
some data file in 2011 and 2013 are error could not download it even we can see in ftp drive. 
No
The fire mapper visualization tool has some room for improvement.
provide better information in spanish language for latin american people, I am trying this tools now and I like, but I explored little bit for time. / best regards
Cant see the fire, - only image in e-mail alerts
no comments
Iam satisfied with the information that is provided as I have proved it in the protected area that Iam managing.
Yes I find what I need, great job
Yes
It would be useful to get subsets as per a user defined area, for instance a watershed and it would be useful to have the date split with day, month, year in separate columns.
Pelease extender TVE temporal cover ave of imanes previos May 2012
No at all
This was just a trial to showcase different data distribution method. If you provide the ability to download data that is intended to be updated regularly, then I suggest allowing the end user to set up the parameters required and then simply mapping a link to the source such that the link can be embedded in the end use application and anyone accessing it will see the latest updated version of the information.
Thanks for your good service
Hello, / I am a volunteer pilot on forest fire patrols in Northern Germany. / There are regularly false fire indications by steel works. Helpful would be a feature that would allow to mask certain locations to avoid false alarms. / Best regards / Jochen Pischel
thank you very much for your attention
No additional comments - the service meets almost all my needs and expectations
Excelentes productos y servicios
If they could improve the way the data are presented for download would be very good. So we not would lose too much time on find out how to download the information we need.
I want to thank the service team for their immediate response to questions.
We are looking for real-time (as real-time as is available) wildfire data across the U.S. /  / Specifically with regard to 'burn maps', e.g. how big the fire is, how much it has spread, how much acreage it's consumed  (as opposed to a single lat/long plot of where the fire is located). /  / A single plot point doesn't really help the end consumer understand where the fire is, how big it is, what it is threatening. /  / There seems to be no single consistently reliable resource for this kind of wildfire data. /  / 
We need real time polar region imagery processed for Infrared during the winter months and we need the real time orbit swaths to be registered to a map, stereo-graphic or any for that matter . Also the time of the pass collected would be helpful for tracking changes on the ground.
Outstanding service
Thanks for making this freely available and for the concern to helping and improving your products for your users. Great job!
Acuricy of products / Ease to Download at all times
The only issue I have with the LANCE is with the download speed on my network. I need the large scale pictures for briefings, but my local connection is only around 4K. This isn't a fault or problem of the LANCE.
Reduce time to provision data on burned areas
Have some difficulties getting the email images through our firewall, but have other viewing options.
El servicio es bueno. Seria interesante que se pueda traducir al español en la misma pagina de lance. Lo haría mas accesible también para el área de educación, difusión a la población de habla Hispana. El servicio es muy bueno, reitero.
for now I have no comment
As GIS expert, environmentalist and data journalist, the LANCE near real-time data services are very useful for me in my everyday work. Thanks to the doers.
PROBABLE SCENARIOS OR MODELS INCORPORATED ACCORDING TRENDS OF EVENTS
I would like to add to my alert notice volcanoes. / Also I would like to have a more detailed Google Earth type map for both fire alerts and volcano alerts. Showing a dot on shaded land map is not very helpful. thanks folks.
wordpress
no
short time to get the data from website
No. Thanks
-
that's good job
Once again, thank you so much for the use of the data. When you have live radio not at the fire but discussing the map of helicopters, hotspots and other movements, you know you are on a winner. Excellent work and I should really look again at your products to keep it all ticking over nicely. Feel free to drop in next time you are in Melbourne, Australia. Ewen.hill@gmail.com
A very useful tools
No
Sometimes we need huge data quickly. Like Firespot in 2015. or Firespot in January. So it's better if NASA need to give another option on downloading firespots in FIRMS like one year or one month , not only 24H, 7d. Example: Southeast Asia : 24H, 48H, 7d, 30d, or a particular year 2015, 2014. So we wouldn't have to wait too long while data's been prepared.
Raster data format should be provided as vector points with centre coordinates of the pixel for easy customization and clipping to the area of interest.
so  far so good
Thank you very much for the useful service you provide,your information is very useful,may you suggest applications that makes it easier to browse Nasa firms
many thank to all your help
I am still a new user and still exploring LANCE products.
how do I access archived data, for about 10 years ago or more than ten years. Often need to analyse trends and past records.
Viewing real-time high resolution imageries will be a great assistance is available.
Somehow
Yes, I am able to find the all relevant data required for my study
NDVI would be nice
it will be better if it provides the burnt area product also as did by MODIS
Please use a direct link close to each image, so that newcomers will more easily understand what is the difference between images (for example 7-2-1, 3-6-7, NDVI and others). 
creo que seria recomendable mejorar el acercamiento a 150 o 200 mts de las imágenes del Google Earth, para mejorar el detalle . /  / gracias por compartirnos información valiosa para la preservación de nuestro medio ambiente, mi trabajo es el combate de incendios forestales. /  / saludos
Data analysis on fire incidences has  greatly improved
Given the national status of our expectations/requirements our needs are adequately covered.
Excellent services and real spot on time 
Worldview is by far the most useful tool for browsing and subsetting MODIS data I could find in the public domain.
Increase the number of satellites. For now, I think we have two refresh in a day. Great would be to get 1 or 2 more equaly seperated in time laps. (9am-12am-3pm-6pm). Would be very usefull for wildfires. Is it possible to record hotspots and IR imagery in the night? In case of big fires, this could also be usefull. I would be intrested in seeing the results of such records. 
-Add JSON API or feeds / -Add OMPS VIIRS data for download / -USE fires-map.com front-end as map viewer for FIRMS =)
No suggestions. Yes, I find what i need
no
Yes, thanks.
Thank you for the invaluable data. Providing affected polygon areas together with FIRMS point data, based on confidence score, would be of added value.
I use LANCE to download key MODIS imagery - particularly during the North Atlantic iceberg season - generally between February - July. Though the International Ice Patrol is an operational ice service, we do not use this imagery operationally. It is a tool to help develop an overall understanding of ice conditions when cloud cover is not an issue. Overall, I am very satisfied with my experience using this site. 
I have to check on more services, tools, documantation offered which can be helpful in my line of work, Conservation.
Yes. 
Greetings and thanks / I live in Iran. sometimes your sites are blocked for Iran and we can get images. I hope this problem will be resolved. Best wishes / 
As you may note from my response, I find the serrvice extremely useful. It would be great to have MODIS imagery back to 2003, and VIIRS back to 2012 on GIBS.
no comment
So cool! I'm very glad this exists.
More description of the data
anggariwahyup@yahoo.com
Better quality picture in google earth scheme.
None.
I can't change the answers, only next.
Thank you for your hard work and sharing the data.
Continue to improve as they have done so far, congratulations and thanks
I will like to see some products about about Soil moisture.
To improve the answer times or the sensibility, so that the information is more on time real possible, in the detection of heat focuses, to reduce the delay.
we need the that the app for google earth maybe abble again be cause it dosent update 
No. 
NO
Would like to be able to access all the information that LANCE provide to be used for Environmental protection and disaster management!
More details about the LANCE products and their importance to Earth observations programms (including air qualty, vegetation, climatology, ...) are useful for end users
Any chance in getting the images quicker?  / Images can sometimes be very slow to download, server capacity? / Can images be available in TIFF format?
Not at this time.
Gracias 
No
Yes
No
Keep doing that amazing job.
Just a wee bit frustrating to wait for ~10 hours after the sun rises to see the slice of California lit up. The smoke plumes plus fires are the biggest concern for health issues. It is appreciated and I am just hoping the technology advances to provide real time imagery, instead of delayed imagery. 
No.
Have the data in a KML or KMZ format not only csv
Using the Archive Download Tool, I sometimes need to draw a polygon to determine my area of interest (AOI). A possibility of uploading the AOI polygon would be very useful. 
Analysis prone zone fire be better to accurating data
If there is more convenient way to compare series of images to select cloud free scenes, it may be very useful for some regions where frequent cloud disturbances prevails. (to compare set of time series images as tiles in one window)
The product is very useful. You should keep it up on innovation and in delivery of these products to users.
I wish the present LANCE hot spots in 3-hour intervals. It would also be important to the presentation of the burnt area.
3 hour delays are not -near real time- when FIRES are involved. It's just not good enough. Also the mapping quality JPGs is poor (analysis etc.) Other than that, thank you for the services provided!
it works perfect for me.
The preview picture of where the fire is, on the email alert is super bad!!! I cannot figure out where the fire is!! The file name you send should have the gps point in the name of the document attached. Should be easier to get the info on the gos point. Why don't you write it in the mail... On the phone it is impossible to get the gps points... With all the technology and with the big name of Nasa behind you, how can you guys not figure this out without me telling you so... Come on! I want a email with the gos points, is that too much to ask? I am a professional fireman and need the info simple and asap! Can you do that??
We need improvement on burnt area products in Kenya
Improve on reducing clouds in the imageries
Survey taken to the best of my memory of the download. I was pleased to be able to have access to the data. I work with GIS data so am familiar with the formats, download procedures etc. / Thank you. / 
Por favor ustedes como gran autoridad informen / publiquen el gran desastre de fuegos y quemas de vegetación nativa en Sudamérica de tal forma que los gobiernos resulten obligados a tomar medidas al respecto. En sus imágenes se ve humo en atmósfera disperso de forma "monstruosa" por la gran extensión, eso lleva a problemas ambientales severos que se sufren a escala global. / Si ustedes difunden estos desastres a nivel medios de comunicación ayudaría muchísimo a intentar frenar este gran desastre climático global. / Muchísimas Gracias
no
Recently, i encountered problems when downloading data using wget and curl scripts. If you could please address that issue. Other than that, I am very happy with the service you provide. 
I recently encounter problems when downloading data using wget and curl scripts. If you could please address that. Other than that, i am very happy with your service. 
It's better if user can use new delimitation for guiding data area download, for exemple if user want to download today fire data in an localité.
Climate, landcover, DEM, SRTM
MUCH LIKE ME IF YOUR WEBSITE IS IN SPANISH LANGUAGE COULD SEE. THANK YOU VERY MUCH. ORLANDO NAVARRO /  / MÉRIDA, VENEZUELA
PLEASE ATTACH A SPANISH LANGUAGE OPTION. THANK YOU.
Appreciate the availability of the free data. Hope can get higher resolution data in the near future. Keep up the good work!
Yes 
Overall is very good, just improving for finding region of data, make some alternative so we could select our data based on polygon that we created before. /  / Thanks.
No comment / now, This is good me / thanks
No
it will be so nice of you to supply the information or introduction of data available  in you website, which will make easier for us to find the data needed. 
I am highly thankful to the LANCE near real-time data services development tool. and, Yes, i am very much satisfied with the data, as i expected from NASA.... 
If possible please give fire points for Kenya only or start with Kenya then to the other East African countries. I use the coordinates to plot on the Topographic maps and ArcGis. Thankyou for the support I usually get from the fire alerts. 
We need hot spot alert system related to our coordinat
good service
updating conservation areas map in indonesia.. / provide the shapefile data in Nasa FIRMS: fire email alert.. not only fire point.csv data
Almost every thing is excellent in LANCE. /  / In comparison with other imagery service providers, Lanse is the easiest and best tool to monitor weather and environment. /  / 
None
NEED OTHER DATA, LIKE SOIL MOISTURE FROM SMAP
no
no, thanks
Good to inform size of burned area
Data available to download in kml format would be great!
Please, correct the projection of 2013 archives (until May 2013) or delete the coastline in the Worldview. 
Sometimes it's hard to see the red dot in the map in the email, regarding fire. 
nothing in this time
I have not explored if Lance subsets are available from a wms or similar
You can make the procedures to access the images more easy mainly for the people who are not fluent in English language 
The real-time data also could be available by Unidata´s LDM distribution service.
I can find what I need in your website but please note that the accuracy of precision is about 1 kilometre. is there any way to improve the precision/accuracy to about 100 metres? Please let me know ASAP. /  / Thanks in advane
the data should come with area burnt
We use when the station of reception does not work 
Thanks to you !!!
1. When I select a subset to download, your computer is very slow to retrieve the image. 2. When an image thumbnail is retrieved, I can then select the size of the image to view, but I cannot select the additional features that I want until the image has downloaded. This means that I have to download the image twice, which takes time and expensive data.
I would like LANCE to add rivers and relief on it's map so that we can have some precision about the localisation of a point fire.
Yes,I do.
The more NASA data is freely and easily distributed to interested user community the more likely good use is made of the data in conversion to useful resource management information - keep up the good work
Les informations ne sont pas transmises en temps réelle ce qui compromet la promptitude d'action pour y faire face en cas d'incendie dans nos aires protégées 
I think your services just enough help my job. Your service is the best.
Les images modis sont formidables très utiles pour localiser les zones touchées par les pluies; localiser des écoulements des oueds dans le désert, localiser les étendues de végétation et même les feux de brousse. / souhaiterais avoir des shipe files frontières des pays; frontières des admistratives téléchargeables.
Need images of areas burnt by bush fires to enable mapping sizes of areas burnt in protected areas.
the map section sent on email is a little bit small. and the fire icons are too big for the size of the map
Please provide an index map showing the codes of different scenes and their ground coverage area.
Good job
Just want to say thanks.
no, 
N/A
 /  / 
I have no experiences in using lance
The country of Myanmar is very poor to use monitoring of forest fire management when we are arriving hot and dry season. So, LANCE will make sure to achieve protective time whithin of us. Anyway, LANCE is very useful for our precaution of our forest fire managemet.
no
No
Thank you very much!
no
No I don't find what I need on your websites so far. Your service does not work correctly since my subscription. I never know why.
-
I would like to say thank you for the great service. I understand that these data are not extremely accurate, but for emergencies, they are very useful. I just would suggest that to have more users, the current application should be also available on iOS, because there are  occasions where this information like fires can be attended and localized using these devices. 
Your support is much appreciated.
Awesome tool!!
Better contextual filter needed for FIRMS email alerts for VIIRS to screen out false positive. The finer spatial resolution relative to MODIS means that quarries and smaller industrial plants now produce hotspots.
What you provide is amazing, and has changed global fire management. But now that we have such a superb product, perhaps we will be even more successful with ease of online, real-time fire and cloud mapping. An easy "embed" button for sharing a view on a website (and via Twitter/Facebook) would help also. Thanks much, Ron Steffens
no
I tend to have access Landsat 8 data by OpenDAP. It will be useful for clipping (spatial sub-setting) data. / Thanks for your excellent data services. / Best Regards
Reduce time of response. / Improve imagery and maps quality. / Add info on geo coordinates to best describes fire location. / Improve definition dimension growth and quality of fire event.
Realy Thanks for all of you tools and services.
Would be nice to know more about the source of the FIRMS hotspots. Most are fires, but would be useful to know if these are in known areas of volcanic activity or oil&gas flares. Also, any way of helping us separating ag burning and other human activity from wildfires would be of interest. 
Thank you for everything!
YES
I am a semi-retired journalist. Used the material extensively when on staff. Now as a freelancer use it occasionally. I found material harder to find after a website redesign but overall service is excellent.
ok
Nothing. Thanks
hotmail.com
yes
Yes
The maps from the email alerts are helpful if you know the topography the map area represents, but are so crude it is difficult to orient if you are not familiar with the mountains that show up lighter on the map. Fortunately i can get a sense by knowing the major topography, but it would be nice to be able to zoom into a more detailed map after receiving the alert.
The information should be needed high resolution for research purposes, thus, prepare data accordingly 
Downloading high resolution image
I believe it is great. However, sometimes required data are not a available for my area.
-
Thanks for making the data available for scientific purposes!
Thanks
good
IT would help the fire data for an entire can be retrived through email alerts. These days the data is normally lost after a time period.
Guys and Girls keep doing what you are doing, it's a job well done
Nil
I can find almost everithing that I need on LANCE
 / Reduce the supply time information on burned areas and easier downloading
None
Many layers of inactive. It is necessary to improve the layers of snow and ice monitoring.
I would like to congratulate and thank all the NASA team behind all these tools. Their effort sometimes make our work to expand and look for new answers. /  / Sometimes I feel that there area many websites for many data. However, one of those websites most of the times has the data we are looking for; or points to another website. /  / Thanks again, /  / Congrats for the astonishing job
Would like to see website links that point to detailed documentation describing how to visualize MODIS data such as those seen on WorldView.
The maps lack detail. Is it possible to incorporate Google Maps?
Yes, I found it useful using LANCE near real time data. thank you
The main problem is the local internet line quality in my own country, not from LANCE side
Telemetry data also need to be provided
none
tanks
We need IR products matching the visible and we need mapped NRT swath imagery.
We are the world, we are the children. We are the ones who make the brighter day so let's start giving... / God bless the world, all people by the name of Jesus...
please, data was compleatly well but it always change with significant in minute, that's make me little confiused.fix it to the best. / yes,i faound it
Last two items should have been 10 not N/A
none
no
-
product is good
yes, carbon dioxide filter at aqua modis has been vanished more than 10 days aqo. we can't get any day/night carbon dioxide image from aqua modis in worldview. please let us know when it's possible. our email is wtsg3070@naver.com 
Your services is very useful, hope you will included high resolution remote sensing for the better our analyze, I would like to say Thanks for your attention.
Having two systems MODIS and VIIRS together is already a big step ahead on collecting fire data. For Madagascar, it will be good to have fire data more frequently as we have missed fires in the past. However, doing that is not easy! I know nothing about satellites and its systems. So far I am happy with what I got from LANCE. You all, keep up the good works!
Would like to see data on Chemtrail dispersion and the chemical makeup of the dispersed aerosols 
More resolution maps + geographic indication 
If I could be assisted with the website so that I could generally overview fire detection around southern africa
I feel satisfied about nasa FIRM
improve precision :-)
Keep in touch! Very valuable information in my working vicinity ( Gambella /South West of Ethiopia).
i work in a environnement observatory. My  subject is to monitoring burned area. We use modis firepol dectection to create polygon of burned area but the resolution of Modis is not enough and a lot of fire are not detected. We are trying to automatize a landsat/sentinel detection with SVM classification.It will be great that Nasa use the landsat to monitore the burned area and to give radar image to increase the process.
Concerning the daily FIRMS alert, I would like to receive them in kmz/shp format. / Concerning archive download it can take long before receiving the data (more than 1 day sometimes) while my work requires immediate response. One day of fires can burn many hectares of peat/forest
Thông tin cảnh báo cháy rừng, hiện trạng tài nguyên rừng được cập nhật và cung cấp ảnh vệ tinh được cập nhật mới nhất về địa chỉ email của tôi
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